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Top 10

Best Tools for Keyword Research (As Voted by 105 Search Marketing Experts)

- SEMrush (61 votes) ... [Get One Month of SEMrush PRO for free here]

- Google Keyword Planner (54 votes)

- Keyword Tool.io (18 votes)

- Ahrefs (15 votes)

- Search Console and Longtail PRO (12 votes) [Start $1 trial here or read review]
- Buzzsumo (11 votes)

- Moz (10 votes)

- Google Trends, AnswerThePublic and Ubersuggest (8 votes)

#9:

(7 votes)

#10: KWFinder (6 votes)

Review of: Semrush (plus tutorial)

Use: SEO & PPC analysis

What | Like:

e Vv

# of keyword research capabilities

o Vv

Find top performing organic content

e Vv

Domain comparison & gap analysis

o Vv

In-depth competitor PPC analysis

e Vv

Find (& remove) toxic backlinks
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o Vv

Sensor to monitor SERP volatility
o ¥

Site audit and ranking tools
o Vv

Drag-and-drop report builder
What | Don't Like:

O
[ ]
Backlink data not as complete as other dedicated link analysis tools
e A
The keyword difficulty metric looks at domain instead of page-level metrics
) A
Unable to analyze SERP data directly inside the keyword table

Summary: SEMrush is not just another keyword tool. | use it every day for personal and client search marketing
projects. It allows you to get an (almost unfair) behind-the-scenes look at your top performing competitors and use
the insights to build profitable campaigns right from the beginning. No more guesswork. Make decisions with data.

Find profitable keyword opportunities, pinpoint high-converting ad and landing page copy, dissect competitor content
strategies, audit backlink profiles, identify new site monetization opportunities, track metrics in real-time...and a lot
more.

Follow along with the review and tutorial.

Get a Free 30 Day SEMrush PRO Trial

A Closer Look at the Numbers

Before we dive into the review, let's take a quick look at the numbers:
1 Million +

Users

800 Million +

Keywords

130 Million +

Domains

There are no gaps here. SEMrush provides real-time access to an unbelievable amount of organic and paid search
data.

QUICK INTRO: Eliminate the Guesswork and Build Profitable Search Marketing Campaigns
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(from the Beginning)

When setting up any type of online marketing campaign a LOT of marketers and business owners try to "reinvent the
wheel". They spend countless hours and money trying to come up with the “next big idea” that will blow their
competitors out of the water.

Don’t. Do. This.
(At least not right in the beginning).

Instead, use data to plan, build and launch marketing campaigns you know have a fighting chance of success (and
profitability).

How?

Find out what is working for your top competitors and do MORE of that.
Simple, | know.

But, very few people do it.

By first looking at your top-performing competitors you'll be able to quickly spot gaps in your online marketing
strategy, eliminate the guesswork and start with a campaign that has a proven track record.

This process doesn’t have to be time consuming or a huge draw on your wallet.

SEMrush will give you a powerful behind-the-scenes look at what is and is not working for your top
competitors....FAST!

Armed with this knowledge, you'll be using data (not guesswork) to make strategic marketing decisions and deliver
results for your boss or business much faster!

In this SEMrush review I'm going to show you the tool's best features, its weaknesses, and provide an
actionable step-by-step game plan for you to quickly get up and running with the the tool to dissect your online
competition and model their success.

A Taste of What You'll Learn:

. ¥

How to find all your competitor's most profitable keywords
. ¥

How to perform a keyword gap analysis and find hundreds of new keywords
o« ¥

How to identify which ad copy and landing pages are generating the most sales
o« ¥

How to uncover content ideas that drive organic traffic across the entire funnel
o« ¥

How to analyze competitor PLA, display and video campaigns in minutes
. ¥

How to find thousands of new link building opportunities
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« ¥

How to monitor SERP volatility with "Sensor"

. V

How to find (and remove) toxic backlinks

«

How to build data visualizations and get actionable insights
...and that's just the beginning.

If you're a marketer, agency, business owner or someone serious about building profitable online marketing
campaigns, grab a 30-day free PRO trial and follow along with the review.

This post provides the most comprehensive SEMrush review (13,000+ words) you'll find anywhere on the web. I've
broken it down into easy-to-navigate categories below.

The Ultimate 34-Part Semrush Review and Tutorial (2017 Edition)

Each section of this review will highlight a product feature, walk you step-by-step through how to use it, and provide
an action item for immediate implementation.

#1: Collect Benchmark Data

Before starting any type of competitor analysis, it's a always a good idea to first look at how you're currently
performing across organic and paid search channels.

Head over to SEMrush and enter your domain into the search bar:

—20%) SEITIFUSH

SEMrush Competitive Data

For Digital Marketing Professionals

o, US SEARCH

Click into the Domain Analytics >> Overview tab:
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This report will give you high-level benchmark data in a number of areas.

You can see if traffic is going up or down, if your rankings are improving or getting worse, top organic and paid
keywords, backlink data, display ad metrics and more:
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Set a date range for the report and download it as a PDF.

ACTION ITEM:

Use the data on the overview dashboard to establish some baseline benchmark metrics. How much organic traffic
are you getting? How much paid traffic (if any)? How many keywords do you have ranking in the top three search
results?

Put this data into a spreadsheet.
You can return to these metrics periodically and see if you're SEO and PPC efforts are proving effective.
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#2: Identify Your Top Organic Search Competitors

The next step is to identify your top organic competitors.

Enter your domain into the search bar and navigate to the “Domain Analytics” >> “Competitors” tab.

Competitor Positioning Map

You will see a competitor positioning map highlighting the top organic search competitors.

This visualization provides a quick snapshot of where you rank in the competitive landscape in terms of the number
of keywords ranking in the top 100 search results, as well as the amount of search traffic going to the domain:

) [mox [mo CrT——
BN T 26 more = ot x

@ helpscout.net 0

375K &
60.5K e
$279K |

TRAFFIC C

In this example, we can see that GrooveHQ is a top competitor in terms of both search traffic and number of
keywords ranking in the top 100 search results.

Hover over the bubbles to see the exact numbers:
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Click on the bubble and you'll be taken to a dashboard covering different organic keyword, paid ad and backlink data

(more on that later).

Organic Competitors Table

Now it’s time to dive a little deeper.

Scroll down from the competitor positioning map and you’ll find the organic competitors table.

This table highlights lesser-known market competitors, and allows you to drill in and find loads of actionable data:

ORGANIC COMPETITORS 1
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You can see in the table we’ve instantly been able to uncover 13,776 potential competitors. These are domains your
site is competing with in Google’s top 100 organic search results.

Now, no one has time to analyze over 13,000 competitors, but can you imagine how long it would take to go out to
Google and manually sift through the SERPs and put together a list this size?

ALOT longer than the three seconds it just took you.

Time is money, and you just saved a bunch of it.

Pay close attention to the following metrics in the table.

Competition Level: the larger the number of common keywords, the greater the level of perceived competition.
Common Keywords: how many of the same keywords your competitor is ranking for in the top 100 search results.
SE Keywords: the number of keywords bringing visitors to a website via Google’s top 100 organic search results.
These metrics will reveal your top organic search competitors.

| would recommend starting with the Common Keywords column. This will filter out the domains currently ranking in
the top 100 search results for the same keywords you are ranking for.

The more common keywords, the stronger the competition.
ACTION ITEM:

Select a domain from the Competitors table that has a high number of common keywords. This is the first competitor
you'll be analyzing in greater detail.

#3: Take a Behind-The-Scenes Look at Your Competitor's Organic Search Performance
Once you've selected the domain of a top competitor, navigate to the Organic research >> Positions report.

You'll see a high-level overview of the competitor's organic search performance, including the number of keywords
the domain is currently ranking for in Google's top 100 search results, the amount of organic traffic the site receives
each month and the estimated cost of the organic keywords if you were to bid on them in AdWords.

You can view the data for both mobile and desktop devices.

Pay close attention to the trend graphs in this report:

TrafFi Keywords 1M &M 1w 2 All Time
1--—._._‘_‘_‘_‘_“
" -
oo -
.
e i — -lr
“’F_‘..-I—._._‘._‘_._'_,.." — - =
.---""_-"""'r - —
—— " = o =
.f'fr' "--...__.__._,,.-'"' p—
L i . —— _
e — -
—
-
- -
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These will tell you if the number of keywords and amount of organic search traffic your competitor is receiving is
increasing or decreasing over time.

A graph that is trending up and to the right (like the one shown above) indicates a successful SEO campaign is in
place. Dig deeper.

Organic Search Positions Report

It's time to see which specific keywords are driving the most organic traffic to your competitor's website.

From the trend graph shown above, scroll down to the "Organic Search Positions" table:

ORGANIC SEARCH POSITIONS

(Click to enlarge image)

This table will show you all the keywords the competitor is currently ranking for in the top 100 Google search results,
along with a number of other value metrics, including -

Search volume: Average number of monthly searches for each keyword

CPC: How much advertiser are bidding on the keyword in the AdWords PPC auction
URL: Which content is ranking for the given keyword.

Traffic Percentage: The percentage of traffic each keyword drives to the website.

Competition: This is on a sliding scale from 0 to 1. It can help you determine if the keyword is a realistic target in
your search campaign.

SERP: Get a real-time snapshot of the SERP and assess the competitiveness for each keyword.

For example:
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I know that Helpscout gets around 59,900 organic visits a month.

| also know that they rank #1 for the search term "customer service skills" which accounts for 14.19% of their total
monthly organic traffic:

ORGANIC SEARCH POSITIONS

So, after doing the math:
0.1419 (traffic %) x 59,900 (monthly organic visits)
| can calculate Helpscout is getting roughly 8,642 monthly organic visits from this single keyword!

If this search phrase is related to my business, I'll definitely want to dive deeper and find out which content they are
using to rank for it (and see if | can compete for some of that traffic).

ACTION ITEM:

Export the keywords you are currently ranking for, as well as the keywords of your competitor and import them into a
master excel spreadsheet.

Remove any duplicates so you are left with a list of keywords your competitor is ranking for, but you are not.

Sort the list by search volume and competition to find new keyword targets to incorporate into your content strategy.

#4: Perform a Keyword Gap Analysis
A “keyword gap” analysis will tell you where you fall short in comparison to your competitors.
How? By uncovering keywords your competitors rank for, but you don'’t.

This will uncover “content gaps” and give ideas for keywords you could be targeting, and could most likely rank for,
too.

Here’s how to do it:

Go to the Domain vs. Domain report.

You should now see space to enter up to 5 domains for comparison.
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Basically, you’re going to need to enter up to 4 competitors, followed by your own website.

Example:
If | was doing a keyword gap analysis for my own website (robbierichards.com), | could enter ahrefs.com,

backlinko.com, and webris.org as competitors, followed by my own website.

Enter up to 5§ domains to compare, select keywords and intersection types, and press the Go button.

e T,

IMPORTANT: You MUST enter your competitor's domains first, with your own domain last on the list.

You may notice there’s a venn diagram icon between each of these domains. This allows you to choose exactly
which keywords you want SEMRush to kick back.

Here are the 4 options you can choose from:

Enter up to 5 domains to compare, select keywords and intersection types, and press the Go button.

backlinko.com

Organic Keywords -

Unique to the first domain's keywords OrganicK R

@) Common Keywords

Unique Keywords

backlinko.com backlinko.com backlinko.com

(yes, | realise this isn’'t the most intuitive design ever, so let me give you a couple examples)

Basically, whatever you do, you need to make sure that the venn diagram between the final competitor on your list
and your own domain is set to “Unique to the first domain’s keywords”, like this:

Enter up to S domains to compare, select keywords and intersection types, and press the Go button,

@0)] robbierichards.com

If we run this as is (i.e. with everything set up as in the screenshot above), here’s what we'll see:
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This is some seriously powerful stuff.
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265

Why? Because if multiple competitors are targeting and ranking for certain keywords, it’s highly likely you could also

rank for them.

But, what if you wanted to see keywords that ANY (not ALL) of your competitors rank for?

Well, you can do that, too - just replicate the setup in this screenshot:

Enter up to 5 domains o COfiiiininlae

«eywords and intersecticatun

backlinko.com shrefs.com

doress the Go button.

Organic Keywords

Organic Keywords

You'll now see keywords that one (or more) of your competitors rank for, yet you don't.
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Keyword Backlinko.com = Ahrefscom = Webris.org = Robblerichards.com = BRI ESE KD <

youtube 65 - - - 185,000,000 93.13
you tube 93 - - - 9,140,000 93.14
utube B4 . . . 1,500,000 9061
youtube gom 58 - - - 1,000,000 9002
www hotmail.com - 91 - - 823,000 7587
quora . . 50 - 823,000 9122
youtube videos - . 81 - 673,000 93.99
wnbiha 84 - “ . 660000 G238
Cool, right!?

However, with a lot of these keywords, you’ll notice that your competitors are ranking pretty far down the rankings....

This is actually pretty useless information. What you really want to see is the keywords competitors are ranking in
the top 10 for.

This is easily done with the addition of a few filters:

[ backlinko.com (by organic) (@ ahrefs.com (by organic) (@ webris.org (by organic) @
robbierichards.com (by organic) 1 - 100 (~1,541 based on passing 6.49%) (

I«'—‘ ' [o] Advancedfilters v
R T T \
e [ \
= [ [T - \

I + Add one more

m [ Reset I [ Cancel }

Here, we can now see a few high volume search terms where at least one competitor is ranking in the top 10.

These would be great keywords to target :)
13/118



Backlinko.com = Ahrefs.com = Webris.org = Robbierichards.com <

Keyword

google keyword
planner

open site
explorer

adwords keyword . R -
planner 6 3600 7684

#5: Uncover Your Competitor's Top Performing Content

Open up the new "Pages" report:

[ l 3
| | Other Countries
EjuUs | |ESUK |®=DE |FIFR |
) I B [ (-] ! 26 mane = | I &5 Feb 2016 -

& helpscout.net EEEEN C | s (e g

PAGES 1 - 100 (476} 7

] it & Laport
e, ol ] P bl B -aabyicad- kil 3818 2250 w
B, PR ] Pl BB B G- UO L a0 Bl AS) 1265 5592 %
P doce halpscoul nlLl’d!ﬂ.?i‘J-!ﬂ'-.‘;‘-!ﬂ!xii 489 1447 v
v, eeipra o, Do 2 Semary | -t G LTI 425 558 w
B v g oyl ned oo DeChoiog v-od-colgr) 415 808 v

B i g0t Mo | -CU SO BRNCE-50r S .85 513 w

This report shows all the pages your competitor has ranking in the top 100 Google search results.

It also provides an estimation for the amount of traffic brought to the page from organic search, all the keywords the
page is ranking for, as well as additional backlink and AdWords data.

Above, you can see that Helpscout's "customer service skills" post is ranking for 2250 keywords and accounts for
almost 40% of the site's organic traffic.
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Scrolling further down the table we can quickly see all the different customer service topics Helpscout is using to

capture loads of top-of-the-funnel organic search traffic.

This report alone will give you loads of new keywords and topics to incorporate into your content strategy:

7] coart i {aiTT.
| R v helpscoul net'cusiomer-acquisiion’
(¥ halosc nalblogival it

R s gl o, nsbiib ELIgE =COMmEaInts’
A s el [al 20 ricifag=-gtrateql

| i ywew helpseoul neticusiomer-sendoe-guatestunny’ |

1w e cout. nelion music-producthit
i s nelpscoul netblgoustomar-tesomoniats/
@ o halpscoul netbioonew-ps-ol-makeling

[ g halpscout nelioR CUStomar-sarice-SCananos

ACTION ITEM:

Enter your competitor's domain into Semrush and navigate to the Pages report.

Look over the different posts and pages generating the most organic traffic.
Once you find a piece of content there are three things you need to look at:
1. Keywords

Click the blue link under the "Keywords" tab:

PAGES 1- 100 (476) (¥
2 Fillbers

LRL
i ey helpscout netblogcusiomer-seryice-ghills!
( wenw helpscout netcustomer-service-quotes/inspimational’

[ docsh

t met/artiche’
A wenw helpscout net!2S-ways-ic-thank-your-customers’

- gl i iy hol =0f=codor

This will bring you to the keyword overview report for that specific page/post:

2.85

215

20

2.00

1.94

1.56

1.18

1.15

1.13

1.01

39.18 2250
1265 5592
4.89 1417
425 558
4.15 2B06

513

657

192

138

2324

1037

T8z

143

255
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w http://www.helpscout.net/blog/customer-service-skills/ ER=N © - | e

The domam's tilher UELs B hnep e, el pracoul, net S blog foustomen— senvce-skills |

2.3K
EEYWORDS
21.1K ,
TRAFFK
$91.5K — - -
TRAFFIC COST ;
ORGANIC SEARCH POSITIONS 1 - 1001(2,/7
(=} Filbers el
Einpword Poa = Voluma = CPC (U50) = Com = m Coabl% = Results = Trond  Losi Updale =  SERP
Customar sarvies shilly 1 18,100 300 042 1410 B18 234,000,000 _ 7 dinys ago L
custormer gervice i T4 000 &34 18 T ] 11 60 1,020, 000, 000 - 2 diys bpo i -
GrEa] Cusiomar Barice 1 7.400 B9 188 165 ermooooot Ell  2dovsepo ™
L0 CUEOTAT SHrvice skily 1 1,000 409 030 0.8 068 g 000000 [l 2080 2010 m

You'll be able to see all the different long tail keyword variations the post/page is ranking for, along with search
volume, position and percentage of traffic.

Export the list of keywords for manual review and sorting. These are all variations you'll want to consider integrating
into key on-page elements - title tags, headings, body copy, alt text, URL.

2. Content

Click the link to open the post/page:

@ helpscout.net [EXERN © - |

PAGES 1-100 (478)
2 Filters
/ URL Trafic % &
i wiww hel ut. et blogicustomer- tcg-shills’ 29,18
B v helpscout neticusiomar-service-guatesinspirational o
489
425

What type of content are they using?

In this case, Helpscout is using a 15-point long form list post and targeting the keyword "customer service skills" in
the URL, Title tag, H1 tags and body copy.
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[ B 15 Customer Service Skill: 3 ~ff——

zout.net/blog,/customer-service-skills/ ai—— (S
A Google AdWords - .. [[] Moz Blog - SED and.. ! Fundamentals  Platform Principles 2 Audience Overview .. [} AHPro & Zero
Help Scout v seontmce |

15 Customer Service Skills that Every
Employee Needs

o here are certain customer service skills that every

i emplovee must master if they are forward-facing with
customers,

2 Witheut them, you fien the fik of fnding your business s an smbarransing

cusiomer service trais-wreck or vou'll simply bose customens aa vour sendce
conticmes to ket people down.

Luckily, there are a few untversal slills that every support member can master
that will drastically improve their interactions with customers

Balow Tl eoves the 15 mvont-nesded dkills 1o peater this incredibly impectent
position.

The Customer Service Skills that Matterf

When most business publizations talk about cestomer service skills, things liks
“being a people person” tend to take the spotlight.

How is your competitor optimizing on-page SEO for the target keyword?
3. Competition

For each keyword the post/page is ranking for, you'll be able to view the level of "Competition" - a direct measure of
the number of advertisers bidding on the keyword in AdWords:

ORGANIC SEARCH POSITIONS 1 - 100 I:Z,E 59:' Competitve density of adverisers using the

Keyword Pos. =  Volume = CPC (USD) = Com. = Tralfic % =

customer service skills 1 18,100 3.00 Com. 1418
customer seryice 4 74,000 6.38 0.16 864
great customer service 1 2400 899 011 188
ustomer senvi Kill 1 1,000 409 0.30 078

You'll want to take it a step further.
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Click the SERP snapshot button to open the Google results page for a given keyword, in this case "customer
service skills":

customer service skills

3 February 2016
hitp:/fwww _helpscoul net/blog/customer-service-skills/ (1)

All Books Images Videos Mews More = Search tools

About 234,000,000 results (0.48 seconds)

15 Customer Service Skills that Every Employee Needs
www.helpscout.net/blogfcustomer-service-skills/ ~

Feb 20, 2013 - There are certain customer service skills that every employea must
master if they are forward-facing with customers. Without them, you run the ...

20 Essential Customer Service Skills
www.customerservicemanager.com/customer-service-skills/ *

The essential skill set for anyone aspiring to succeed in customer service. At the heart
of great customer service is the way we interact with our customers.

Customer Service Resume: skills, objectives, 15 templates
www hloom. com/customer-service-resume/ ¥

How to write customer service resume; The Definitive Guide. SkKills, objectives and
summary samples, and 15 free ready-lo-use templates in Microsoft Word.

Customer Service Skills | Skills You Need
www.skillsyouneed.com/general/customer-service.html

Good communication is key to developing your customer service skills, Learn o
market yourself and your organisation effectively, build rapport and success.

6 Keys to Improving Your Team's Customer Service SkKills ...
https://www.surveymonkey.com/.. /6-keys-improving-tea... * SurveyMonkey -

Learn how to improve your customer service skills so that your team provides good
customer service, Get customer service tips and advice - FREE.

Scroll through and take note of the different sites competing for the search term.
Install the Mozbar chrome extension to get a quick view of each site's domain and page authority.

Note: Avoid targeting keywords where the competitors have insanely high domain and page authority. These include
big names brands like Forbes, Inc, YouTube, and .Gov sites.

If there are a bunch of websites with significantly higher domain authority, it might not be a keyword you want to
target just yet.

Generally, go after keywords where there is at least 1-2 sites with comparable domain and page authority already
ranking on the first page. This is usually a good sign.

If the competition isn't too high, build out a piece of content that will blow your competition out of the water.

Use the exported list of keywords to prioritize which variations you'll be targeting in the post content.
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#6: Find Dozens of Long Tail Keywords
There is a reason 60 online marketing experts rated Semrush the #1 keyword research tool.

It allows you to quickly find all the common keywords you and your competitors are ranking for, as well as loads of
new keyword opportunities your competitors are targeting but you may have overlooked.

In this section we're going to find all of these keywords and then look at ways to expand your keyword list by mining
dozens of long tail variations.

But first, why are long tail keywords important?

Long tail keywords are longer, more specific keyword variations. They contain at least 3-4 keywords and are likely
searched for when the user is closer to the bottom of the funnel.

Long tail keywords usually have much less competition compared to the more popular "head" terms, which means
they are usually easier to rank and have a lower CPC. In fact, long tail keywords account for roughly 70% of all
online searches.
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From the "Search Positions Report" click one of the keywords your competitor is ranking for and go to the "Keyword
Overview" report:
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Keyword Overview "customer service skills" ~

g e |
N ol

TUTORL

EET) ORGANIC SEARCH

Wroduimes

Bumber of reqults

EEE) pAiD SEARCH

(oL

Competitlon

181K
Z34M

£3.00
042

CPC DISTRIBUTION TREND

1 2 i 4 ‘ I | | ‘ ‘ ‘ | I | I

This is where you'll be able to see a bunch of organic and paid search data for the given keyword, including:

e Search volume

o Competition

e CPC bids (higher usually means more commercial intent)

e Search trends

The metrics can be filtered for both mobile and desktop traffic.

Scroll down "Phrase" and "Related" keyword reports:

PHRASE MATCH KEYWORDS (272)

Kepaard

Wiluimes

T3 200

1,y

1,

220

TH

RELATED REYWORDS {1,454)

CPC LISy SERP Eoywrad alumrmae
1.00 m 74, 0040
451 i il Iy fuslomer seivice 100
409 M pustomer service definition H400
148 m 1,400
53 m 3,600

- View o et |

P (L)

This is where you'll be able to find dozens of great long tail keyword variations you might not have ever considered

targeting in your content.

Phrase Match

This table will show all the long tail keywords with the requested phrase in it:
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PHRASE MATCH KEYWORDS (272)

Keyword Volume CPC (USD) SERP
customer service skills 22,200 3.00 =
customer service skills resume 1,600 4.51 3F
good customer service skills 1,000 4.09
customer service resume skills 880 3.48 =
customer service skills list 720 0.53 =

-—'b- View full report

Click "View Full Report":

customer service skills 22 200
customer service skills resume 1,600
good customer service skills 1,000
customer service resume skills 880
tomer servi Is i 720
customer service skills for resume 720
kills for mer ic 580
excellent customer service skills 320
mer i kill 260

customer services skills 210
r servi ills trainin 210
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This table contains 272 queries containing the phrase "customer service skills*.

ACTION ITEM:

Keaywaord m CPC (USD)

good customer service skills
ustomer service resume skill \

customer service skills list
customer service skills for resume
skills for customer service
excellent customer service skills
great customer service skills

Export the "Phrase Match" report and sort the data by search volume and competition.

Look for all the long tail variations you can target within a single post.
For example:
Search terms such as...

"Good customer service skills"
"Excellent customer service skills"
"How to improve customer service skills"

All have decent search volume and could be targeted within a single post.

Helpscout ranks #1 for each of the long tail variations, driving thousands of additional visitors to their site every

month.

Bonus Tip:

You can scale this process easily by clicking on a keyword and drilling further into the report.

For example:

1.000

880

720

720

230

320

260

Com.

Clicking on "customer service skills training" will take me to a "Phrase Match" report for that keyword:

0.30

0.03

024

0.06

0.36

0.17

22/118



PHRASE MATCH KEYWORDS (11)

Keyword Volume  CPC (USD) SERP
customer service skills training 210 6.54 =
customer service soft skills training 30 7.58 [E
customer service skills training activities 30 3.25 E
training customer service skills 20 3.25 B
soft skills training For customer service 10 5.68 E
View ulrepor

Instantly we are presented with several other long tail keyword variations we could incorporate into an article about

customer service skills training.

Drilling into each of these keywords could return numerous other keyword opportunities with even larger search

volume.

Related Keywords

This report will show keywords with a similar thematic focus to the selected keyword:

PHRASE MATCH KEYWORDS [272)
Eepaoid Wialuiiiee CPC LISy SERP Ao

g taivieo snilly F3 00 1. 0+ 1 CUsoTH Seivice

pipst ey s e yills sy pme 1 6000 4.5 ] lln.l A by Cus o Leds,

aood customer serdce skills 1,000 409

m
gustomen service resuir skills =) 1.48 m Qulomer care
m

iy Sl 4Rills Tl TH - Lk

Click to view the full report.

The table is synonymous with Google’s related search functionality:

customer senvioe definstion

EE=0) RELATED KEYWORDS (1,454)

hialusirie

74,000
8, 100
5,400
1,500

1,604

O (s

7.80

000

a4
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Searches related to underwater led boat lights

best underwater boat lights under water lights for boats
underwater transom lights amphibians led underwater lights
underwater led boat lights review underwater marine lights

underwater boat lights reviews underwater led boat lights ebay

Look at the search volume, CPC and SERP source for each of the keywords.
Click to view the the full report.

This will provide several additional metrics for each keyword such as the competitive density and trend analysis:

=
10 ooy 100 1

lights fer Eaty 13, 700 000 J 23 Jan 018 E
manne ungsrwater boit 200 135 100 1, 0020 DO I_* 23 Jan 301 i
lad wnler lights 170 65 100 00600000  yglaad 24 Jan 201 -
BLACETY 0003 Boas 170 027 01 1550000 g M B L
nder wisier ighls LEL 17 100 1523, 300 00K d 24 Jan 2078 D
Eii! boat led lights L1 48 L] T82 000 ‘ 24 Jan 300E B

L% ok r bpd lights 1 i 170 088 100 BT 100] ‘J_J_ 24 =

The key hear is to try and find relevant keywords to add to your growing list.
You can get extremely granular.

Click on one of the related search terms and you will see a list of keywords related to that related search term:
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marine lighting

led marine lights

underwater light

water lights

boat light

boat running lights

marine led light bar

led undarwater lights

underwater lights for boais

led boat navigation lights

marine lights

green led light strips

academy boats

led bow light

underwater led fishing lights

T20

580

500

480

480

480

390

390

390

390

380

320

320

320

320

CPC (USD) =

1.18

0.90

129

0.68

061

0.60

0.89

191

0.99

0.60

104

0.85

014

0.49

0.81

The cool thing about this feature is that as you continue to click deeper and deeper into the related search terms
report you will find valuable long tail keywords relevant to all stages of your sales funnel:

Keyword Volume

led marine navigation lights g 110

ACTION ITEM:

Sort the list by search volume.

Set a cut-off threshold.

CPC

0.86

SERP source

For this example, we’ll export and sort the keywords, deleting any with a monthly search volume below 100.

Add these terms to your master keyword list and remove any duplicates.
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Now, only those related terms not already on your list are added.
Search for a commercial intent keyword. For example, “buy underwater boat lights”.
Click 2-3 levels deep into the related search terms report to find loads of long-tail variations.

These are the search terms you’ll want to be sprinkling throughout your content in order to maximize the topical
relevancy (more variations = more clues = stronger relevancy) and ranking potential for those pages.

#7. Find even more long-tail keywords (with specific search intent) using the Keyword Magic
Tool

Imagine if there was a tool that allowed you to find up to 2 million related long-tail keywords (from a single seed
keyword) at the touch of a button.

Well, there is!
Enter the Keyword Magic Tool.
Here’s how to use it:

First, you need to enter a seed keyword (let’s stick with our “customer service” example)

@S customers... + New keyword
Seed keyword: | customer service (0:. ‘ = US v

Here’s the report it kicks back:
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Keyword Magic Tool: List 3. &=

= customer & # New heyword
Sead kayword: cuttamer W RAce Apply | BEUS v
Al Questions Droad Match | Pwase Match | Duack Match Advarwced Alles «
Wy nam of kevwonds Hy valume All key.words
Totsl volume 27,264,130 | fawiege ol culy 35.37%
Al it L man
y : Ky wored

CE Ll

Yep, that's 111 K+ related keywords. Pretty impressive, right?

But, here’s the problem: not all of these keywords will be relevant to your business.

AsC.non

AlC.ncn

450,000

450,000

430.UCu

L= N HME

W oo

44,000

244,000

RS

AR

T6.00

0218

[ R11

LR E

TH N4

TS

o

customer service
related KWs

mm

At

Luckily, though, there are a bunch of powerful filters that will allow you to uncover long-tail keywords that DO work
for your business. We’'re talking filtering by specific search intent (e.g. commercial, informational, etc.), low keyword

difficulty, and much more.
It's CRAZY powerful.

Here's a real-world demonstration of how you can use it:

Let’s imagine, for example, that you've just started a new weight loss blog and you’re looking for new blog post
topics / ideas. However, you have no idea what kind of problems people in this niche have.

Here’s how to find 11,000+ topic ideas in <5 seconds with the KW Magic Tool:

1. Enter the keyword “weight loss”

2. Select the “questions” filter.

That's it - here are the results:
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Seed weyword: | weght loss apply - US I

Adteiiced Filteis

| an [Quttfem | Broad Mateh | Phimse Maleh | Dxact Maten

Aynumalbegwards By velume

Averape d Foulty 40.25%

> h are basanas aood for wicht logs . 6600 22.09 ooz
i dacz ool cocr vineaar helo wits weignk ko - 5,400 sraz L8
> ¢ B —
+ 4,400 N asr

¥ n

does metfonmin gause weht lgss - 1,600 .38 L6
> b
- g aabmenl good For waight loss 3 1,609 "1 (A7
Y b ovas I bk Dl £iSer vinegar Pl weiaht e | 1,300 MY X
> bk e o U ARk rides imagaT Por waight Ings + 1,300 BLAT 458
¥ u

hiyw to arick apnbe cider witega® for waight loes + 1,000 B3.S? 141
? su

hii C0eS annke cider vinega” welp with weight lass + 1,002 Br.22 750
*p -
» z coffee healtw for welaht ooz ¥ 480 1388
¥ wster 262 —  hosmuch apple oder voeasr to donk for weight log + e 542 wi

11K+ keyword ideas!

Faport bo XLEX || + daid bo Keyword Anslymer

Com. 3 SERPFeatures T  SERP
a0 (1 |
an . B

1 2 =
am 2 =
agt =
ant ? =
anz =
anz a
an a8
ag2
ao FH B

Without any effort whatsoever, this uncovers some pretty cool keywords with a ton of search volume, such as:

¢ Are bananas good for weight loss? - 6,600/month
o How to use apple cider vinegar for weight loss - 1,300/month
¢ Does b12 help with weight loss? - 880/month

If you want to get a little more granular, use the “topics” menu on the left-hand side. This essentially groups all
keywords into sub-topics (it's a bit like “ad groups” in AdWords), so you can narrow them down with a single click.

For example, let's say we wanted to write something about “protein” - we could simply click the “protein” group on

the menu to filter the results.

Ay i of kevwards By wolume Group: protein
¥ Tetalvolume 14,820 | average dificury 47.93%
) h wm :. m m ?
" ——
e —1 ko much protein for welghs lnes + | ATR
>k
what Coes o-orsin do bor amight s
> v
what is £ best protein shake For weight loss
> lea
Y Lo whith protedn powde 1§ Sest "om weight |og
» v - a are protein bars good far weight Loss
F SuTgery

o 2o use pretain posder For we ght

¥ piclein 27 ®
» proeen sh he

QEE

oo proksin shakes belp wth weight Loss T|
’w
> water whan bo drink arobe © chaket fom we e loeg + | topi cs:'ld
> eal + | 210 #1.48

Pretty cool :)

4 Fxport to XLSK

= Ak Fios Ksyrwaerd fy

* fCom < SERPFestures 3

S.FR on?
0 oo

132 1

Q.63 1 i
] o3

752 Q12

protein-focussed

7.E6 019

La2 005
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NOTE: If you don’t see a related KW/topic on the list, click “advanced filters” and add a KW to the “include
keywords” area - this will restrict the results so you only see topics containing that KW.

But still, some of these KWs have a high KD score, so let’s add a filter to show only easy to rank for KWs under 60.

Al |Quﬂdem Drosd Msteh | PhraseMach  DxactMateh | Advancedfites A

NG asde kayacrds

| Hroad Matth

Wonds coun: Walume KD % SCRD Teatures
i &0 ~
Dy wm of keywords Dy volume All keywords
Tulel volure 2,340 Average vy 56.14% 4 Export bo XLSX | + Add Lo Keywore
Al keywores b1
¥ helr . Keywore . m kD% T CPC T Com T SORPFesluwres
¥ ineinga ] g 20 use shakeology For w9 1oss + 550 56.67 5.46 C12
> 0 heiw 0 iy phete =7 re weight ate pille + 340 580 179 LH
»
dor Tuamana cover wesghit loss surgery + L[] Y Ha 1081 on
re
i s ieaeptaye hele weaghl losy + 80 5462 046 £
ey often should ] take garcinia camboala for welohilcss  + 90 504 159 cov
toka » hew o use maringa leaves for we gt lass * a0 5147 0 613

Any KWs that look promising can be added to Keyword Analyzer with a few clicks - this allows you to take a deeper
look at the keywords and make sure they’re worth targeting.

From our list of keywords, I'd say “how to use shakeology for weight loss” looks promising.

Let’s analyse it further in Keywords Analyzer.

Keyword Analyzer: List 3+ £ PN

Keywords in KA / Avadable limit: 1/ 1000
Databases Keyword search
(¥ & I'I"_‘ - ~
Volume KD % CPC (UsD) Com. Click potential SERP Features
L b
Total volume 590  Average difficulty 61.94% 3 Ex 0 XLSX || @ Update metrics || i Delete | Nadi=lnlelel tig i
- s Seed a a O _ - s Click ~ TOP
Keyword T Growp T log * m R > sy * @™ = SBPR T powentisl *  Competitors
B £O s oht
il
WUS  shakeclogvfor " weight loss 590 619¢ 546 0.12 2 100 Show cs
weaht lods

We can now see more details about that KW, including:

¢ Seed keyword
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o SERP Features (e.q. if there’s a featured snippet, Google Image result, etc.)

¢ Click potential (this is how likely you are to get traffic if you rank in the top search results - 100 is best, 0 is
worst)

¢ Top competitors (i.e. the top 10 pages ranking for that term)
Looking at the competition, it looks pretty poor, so I'd say this would be a decent KW to target.

It's also a KW we would likely never have found using traditional KW research methods - | really recommend giving
this tool a try.

#8: Create a Monster List of Cherry-Picked Keywords Using the “Export Manager”

Go to Organic Research > Positions.

Enter a competitors website:

4 Organic Research + | backlinko.com m
A

You should now see all of the keywords your competitor ranks for (and their ranking positions), across various
pages:

ORGANIC SEARCH POSITIONS 1-100 (25,554)

Filter by keyword o] Advanced filters v
keywords +

Keyword Pos. 5 olume = KD < LA

%kelin; T P 66.09 ra n ki ng .com/cpa-marketing
seo tools 3 3) 6,600 68.26 po"‘s iti 0 n s’seo—loo]s

keyword : ; f b
e s 2 (2) 4,400 73.87 6.87 @ backlinko.com/keyword-research

keyword 1 (12) 9,900 71.61 6.80 @ backlinko.com/keyword-research

seoon 1) 880 T1.21 0.00 @ backlinko.com/on-page-seo

NOTE: This is my go-to report when | begin keyword research, as it always uncovers some GREAT keywords.

However, this report also tends to uncover a LOT of keywords (25K+, in this example) and, usually, not all of these
will be keywords you actually want to target.

This is where the Export Manager comes in...

The Export manager lets you to create a custom .csv export containing only the keywords you choose. Plus, you
30/118



can combine the keywords you find within multiple SEMRush reports into one monster .csv.

Here’s how | use it to create a HUGE list of the best, cherry-picked keywords:

OK, so let’s say | was looking for keywords to target with my list of the best keyword research tools...

| can already see that Brian Dean (aka. Backlinko) is competing with me for this term, and his keyword research
guide is ranking for some pretty sweet keywords (see screenshot above).

I'll begin by checking any keywords that look good from the Positions Report.

ORGANIC SEARCH POSITIONS 1

[V | [Fiter by keyword o

- 100 (25,594) (i)

Advanced Filters w

Keyword Pos. = Volume &
e 1 1,300
marketing
seo tools 33 6,600

keyword
research

00

keyword

keyword
planner

brian dean 10 590
580
2,900

22,200

5 (5)

Cool, that's a few good keywords in the bag!

KD = CPC(USD) = URL Tra
66.09 9.38 @ backlinko.comicpa-marketing
B8.2AR 1176 @ backlinko.com/seo-tools

73 r_h It th e backlinko.com/keyword-research
~checkbox-next:

.22 0.00 @ backlinkg.com/ g -nage-seo
o keywords
U e TS5 w’gg;h MK Conrho. —videos
EE.Zth at"l a p pea I -page-seq
T4.45 548 @A backlinko.comigo...lanner
66.28 0.1 @ backlinko.com/
73.98 743 @ backlinko.com/video-seo-guide
73.06 38.27 A backlinko.com/link-building
77.06 0.8 @ backlinko.com/go..lanner

But, | know that | could uncover even more great keywords using some of the other reports within SEMRush.
However, | don’t want to lose the keywords I've already found.

Solution: hit the “Add to Export Manager” button.
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You should now see the number next to the button change to reflect the number of keywords you've added.

ORGANIC SEARCH POSITIONS 1-10

(25,594)

o) Advanced filters v

OK, let’s see if we can uncover more keywords in some other reports.
I'll start by checking out the other keywords Brian’s keyword research post ranks for under the “URL” report.

Wow, there are a plenty of good ones here:

ORGANIC SEARCH POSITIONS 1-100 (246) (1

Filter by keyword ©|  Advancedfilters v

Keywort Pos. + Volume = KD 5 CPC(USD)5 Com. % Costs % + Results + Trend

~1 keyword research 2 4400 T73.87 6.87 0.67 2.73 3.39 15,500,000 u
—|  keyword 1 9,900 71.61 6.80 0.18 2.22 2.73 654,000,000 ﬂ
keyword analysis 70.16 10.82 0.65 0.36 0.7 11,800,000 “
seo keyword research 4 320 7554 10.11 0.64 0.10 0.19 4,230,000 “
b to do kessors 5 390 74.52 610 025 0.09 010 18400000 i
k rd rch qui 1 30 71.40 0.00 0.25 0.06 0.00 7,920,000 h_
"1 seo research 3 140 7525 3.95 0.65 0.05 0.04 48,900,000 H
1 for keyword research 2 90 T1.65 0.00 0.32 0.05 0.00 16,600,000 I-..u..
R P R a an T2 EE nnn nAn none nonn 207 nnn ik 1

Again, I'll check the ones | want and add them to the Export Manager.

It's worth noting that any keywords that have already been added to the export manager will feature a small icon
next to them:

I
keyword research *4.400 73.87 6.87 0.67 2.73 3
| keyword 1" 9,900 71.61 6.80 0.18 2.22 2
keyword analysis 2 590 70.16 10.82 0.65 0.36 0

There’s no need to add these again!
At any point, you can take a live look at the keywords you’ve added to the Export Manager by clicking the number
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next to the “Add to Export Manager Button”.

Export Manager (94 keywords from "US Google" database)
Actions
Keywor volume 2 com. 4
best seo tools 1,300 1237 0.82
s80 looly B.600 "n-mn 0. 14
keyword research lool 1,600 858 0.70
Cool, right!?

Rosullts <

11,700,000

8,550,000

Trena

il
=
s

SERP

=

i)

Looking at the keywords I've collected in Export Manager so far, it looks as though “keyword research tool” is the

best fit so far.

Let’s take a look at other Related and Phrase Match keywords for the keyword “best keyword tool” in the Keyword

Analytics report.

PHRASE MATCH REPORT 1 - 80 (80)

Add to Export Manager

keyword research tool

keyword research tools {

free keyword research tool

o

(<)

(<]

best keyword research tool

o

google keyword research tool

(<)

keyword research tool free

amazon keyword research tool

paid keyword research tools

880

880

390

320

260

140

90

1,600

69.24

71.24

64.29

65.47

69.48

63.94

56.66

69.09

Wow, there are plenty of great keywords here — let’s add these to the Export Manager, too.

v B ‘E‘ Advanced filters v

CPC (USD) ¢
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Looking at the Export Manager again, it looks like I've got a pretty big list of keywords now.
| think it’s time to export!

To do this, open the Export Manager and hit the Export button.

Export Manager (94 keywords from "US Google" database)

keyword planner 43,500 3.48 0.18 2,800,000 & B

This will export all the keywords you’ve added — from the various reports — into one neat .csv file.

A B
1 Keyword Search Volun CP(
2 keyword planner 49500
3 pgoogle keyword planner 22200
4 keyword 9900

#9: Find Out Where the Competition is Getting the Upper Hand

So far you've managed to identify your top organic search competitors, find all the keywords they rank for, identifed
their top performing content, and unearthed loads of potential long tail keywords to target.

Now what?

Analyze the Common Keywords report...

In this step you're going to find all the keywords you and your top competitors are ranking for, find where they are
beating you, and identify key areas for improvement (and growth).

Head back over to the "Organic Competitors" table and click the "Common Keywords" link:
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ORGANIC COMPETITORS 1- 100 (752)

Domaain Common Keywords = 5E Keywords
[# shadow-caster com — — 115 £98
(L] rwater P— 96 L
® lumishore com I B84 546
# lumiteclighting.com — 23 257
@ lifeformled.com E— 70 12%
] rligh m — 4d 156
# agualuma.com re— a1 352

SE Traffic

676

187

147

1.6k

903

328

You'll see a table listing all the keywords both you and your competitor are ranking for in the top 100 search results:

Keywu rd

Lots of opportunity

under water led .
and room for improvement

h r i

underwater boat lights led

underwater yacht lights

underwater led

led underwater boat lights

led underwater lights for boats

boat led underwater lights

led underwater

boat underwater led

1

Lifefarmled.com =

T

12

27

11

26

12

11

15

15

1

18

Volume =

30

20

T0

20

260

320

20

30

20

30

View the specific ranking positions for each of the keywords, along with the average monthly search volume, CPC
and competitive density metrics.

The keywords with high average monthly search volume, CPC and competitive density are GOLDMINES.

Why?
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Think about it this way:

Higher search volume = more potential traffic.
Higher CPCs = advertisers are willing to pay more for the keyword.
Higher competitive density = more competitors are bidding on the keyword.

All of this put together equals commercial intent!
ACTION ITEM:

Export and/or filter the data to show your competitor's top ranked common keywords:

oceanled.com (by organic) () shadow-caster.com (by organic) 1

Keyword Oceanled.com Shadow-caster.com
boat lights 1"
led boat lights 9
underwater lights 7
marine led lights 9
led lights for boats g

underwater led lights 1

underwater boat lights 2

10

3.600

2,900

1,600

This view will show you all the keywords your competitor is ranking highly for, but you are not. These are immediate

areas of potential growth.

Click on one of the common keywords and identify which content they are using to rank for it.

Click through to the post and analyze the content.
Are there any glaring signals pointing to why this piece ranks and your's doesn't?

On-page SEO?

Level of detail?

More up-to-date?

Number of referring domains/ backlinks?

Take these insights and start re-optimizing your existing competing content to gain quick wins in the SERPs.

Here are a couple ways to sort the data to get some valuable insights:

Sort by competitive density to uncover low competition keywords you’'re competitors are ranking for highly. Re-visit
your on-page optimization and link building strategy to see if there are opportunities to improve content.
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You can climb the rankings for low competition keywords very quickly with a couple quality backlinks and some
basic on-page optimization.

Sort by CPC to find high commercial intent keywords that you can use to attract more bottom-of-the-funnel traffic.

Sort by search volume to find keywords that are bringing your competitors a lot of traffic from the SERPs. Often,
you'll come across several keyword you had never considered, but could easily be ranking for.

#10: What About All The Keywords You've Completely Missed?

OK, so you've found a ton of keywords that both you and your competitor are ranking for and identified which
keywords have commercial intent and will be relatively easy to rank for.

But, what about the uncommon keywords?

The keywords your competitors are ranking for, but you’re completely overlooking.
Domain Vs. Domain Chart

From the common keywords comparison table, toggle to the “Chart” view:

i

[T Keywords§| & Chart]
L

B oceanled.com
by organic

[ lumishore.com
by organic

Unique

You will see a Venn diagram that visualizes the share of keywords each domain has in common, as well as
keywords unique to each website.

Click on the section of the diagram that contains keywords exclusive to your competitor.

This will return a table of hundreds (maybe thousands) of keywords that your competitor is ranking for, but you are
not:
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Keyword Oceanled.com = Lifefarmled.com = m CPC (USD) = Competitive =

il WEIET Caimer 30 ‘ - 22 200 0 B 100
true or false T4 12 100 012 .01
bass boats . 8,100 053 1.00

Mot ranking
bass boat 43 6,600 040 086
alg 5 400 ) ) .00
e 54 - 4 400 B &5 0.0z
dmi controdier B3 : 2 a00 162 100
al2 4 ¥ 2,400 00 om

|y lad ligh s 2 400 45 10

In a matter of seconds you've managed to uncover loads of new keywords you might not have ever thought to
target.

ACTION ITEM:

Set the Chart filter to display all the keywords exclusive to the competitor and view the results in table report:

Keyword Helpsoout net = Groovehg.com = Volume = CPC (UsD) < Competitive =
|rh§ paychology of color | 1 880 52 0.04
good sandce axpanance 1 10 0.00 0.06
|EEE!.@£’§EU_"-L'-E'J | 1 - o 0o Dos
loyalty gifts 1 - 10 00 059
guoies on cusiomers 1 Not ranking 20 00 0.14
Quality cusigmar senice figs 1 10 00 023
good cusiomer guoltes 1 - 10 0.0 012
CUSIOMET SUNVEY 1 - 880 519 nss
Companies with excepbonal customer sendice 1 20 000 003
. v

063

Sort by search volume, position and competition.

This will give you a boat load of new high volume/ low competition keywords you can target with content, rank
quickly and use to drive new traffic to your site.

#11: Uncover Keywords You Can Easily Rank For By Unlocking Keyword “Not Provided” Data

Google Analytics used to show a breakdown of all keywords you ranked for.
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This was great. It allowed you to see exactly which terms were driving the most traffic to your website (and even
individual web pages).

Unfortunately, Google switched to a keyword “not provided” model a few years back, so now this data is pretty much

hidden.
1. (not provided) * 6,884 (97.15%) 76.67% 5278 (967 74

2. share buttons sharebutton.to 18 (0.25%) 100.00% 18

(& 4]

3. link building strategies 2017 13 (0.18%) 23.08% 3 - 53

However, by linking your Google Analytics account with SEMRush, you can regain access to this data.

Here’s how:

Go to Projects > Add New Project.

Projects ®

Favorite Tool| Mot selected Sortby| Project name — Q, URL or name

Enter your domain + name your project.

Create project

robbierichards.com

Robbie Richards|

Once a project is created, you can no longer change this
domain. Only subdomains can be changed.

o =

Choose “Organic Traffic Insights” from the list of options, then click “Set up”.
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Increase your rankings by acquiring high-quality backlinks Search, create and manage your keywords with |
from the most authoritative domains in your niche. SEMrush PPC Keyword tool. Create different car

Communicate with site owners and track your progress. and ad groups with just one click.

Organic Traffic Insights 56 Content tool

Evaluate your and your competitor's content ba:

Connect your Google Analytics account to uncover "not

provided" keywords and see the actual organic traffic commonly-accepted rnetrii_s. :
ek e St e Try Demo and see our tool in action.

You’ll now need to connect your Google account and select the appropriate property within your account.

NOTE: SEMRush will also give you the option to choose a database (e.g. United States, United Kingdom, etc.) +
device (desktop/mobile) that you want to see data for.

Organic Traffic Insights: Robbie Richards

Database: BE United States~  Device: () Desktop~ = Last Update: Wed, 02 Aug 2017 = Google account: T

Organic Search Traffic

Sessions New Sessions Pages / Sessions Avg. Session Duratio

- g80.84anumberiofrkeywords):01:51 ...

each page ranks for
Landing Pages:

ords

Sessions

oogle Search (% of total)
Console

Landing Page

12 Killer Link Building Strategies for 2017 (wi... 60 +1 216 -74 131
http://www.robbierichards.com/seo/13-killer-link-building... (45.64%)
Competitor Backlink Analysis: An A-Z Guide (... 23 55 .32 21
http://www.robbierichards.com/seo/steal-competitors-ba... (7.32%)

You should then see an “Organic Traffic Insights” report, which shows the number of keywords each page ranks for
(note: this data is pulled from both the SEMRush database and Google Search Console).
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Click one of these numbers to reveal the keywords for the page.

I(eywords: m ;oogle Search Console | :

Keywore Type Pasition Vo ame Keyword Diffioulty Iraffic Share

[* » all w Tor to from from . from e

Pasition Volume Keyword Difficulty Traffic Share
480 B.16%
a 26D B1.61%
6 +I b B65.01%
2 12 S6.02%

Not only does this uncover the exact keywords each page ranks for, it also tells you which position you rank, the
keyword volume, and the % of traffic each keyword drives (note: this is an estimate).

BONUS TIP:

Add a positions filter to show only the keywords you’re ranking for in positions 5-10.

Keywords: Google Search Console

Keyword Type Position Volume
Q X all v 5 from to
Keyword = Position Volume
link building strategies 7 480

These are great keywords to target.

Why? Because you’re already ranking on the first page. With a bit of a boost, you should be able to push them into
the top 5 positions and drive a ton more traffic.

It'll probably just be a case of doing a bit of on-page optimization and building a few links.

#12: Gain Additional Insights from the Desktop vs. Mobile Keyword Report
Google has stated that almost 60% of searches take place on a mobile device.
But did you know that Google will also often rank keywords in different positions on mobile vs. desktop.

This means that a #1 ranking on desktop doesn’t always translate to a #1 ranking on mobile.

#shocker
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You can use the mobile vs. desktop reports in SEMRush to glean additional insight into how your website — or a
competitor’s website — is faring on both desktop and mobile.

For example, let’s take a look at my website (i.e. RobbieRichards.com).

Within the Positions report, you can flick between Mobile/Desktop to see the # of keywords the website is ranking
for, the amount of traffic it gets, and the est. traffic cost for both mobile and desktop.

Here’s my desktop stats:

robbierichards.com

Organic Search Positions For google.com database (

Traffic Keywords 4 Notes ~ M
2.7TK =&

KEYWORDS

/r‘--.._._...m
L

1.0K

TRAFFIC " -\ | /.\./ﬁ“ /./'\. __,,....---—"-..u._,/
B | -
$6.1K

TRAFFIC COST

@
o
)
(A
(A
o
o
@
(A
o
&

And my mobile stats:

robbierichards.com

Organic Search Positions for google.com database (

146 POSITION DISTRIBUTION TREND @ ptes ~

KEYWORDS

= = p—
1 1K , a1 \. —
L ]
TRAFFIC "

G G GGG
L Jul t
Top 3 4-10 11-20
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Right away, we can see that although my website ranks for thousands more keywords on desktop, it actually gets
more traffic from mobile.

We can also see exact rankings between mobile vs. desktop for specific keywords.

For example, here’s where this page ranks on desktop:

best keyword research tool 2 (1) 390 66.46
_—_—— [ —

And on mobile:

best keyword research tool T 741 @ www.robl
s —

That’s #2 on desktop, #1 on mobile!

It's not unusual for these to be a slight variation between desktop and mobile rankings but, in my experience, a big
difference may indicate that your page isn’t optimised very well for mobile.

You can check this using the SERP preview tool in SEMRush.

‘li‘f'l__b;f_;"_.!-r_ﬁl; 10 T41 A -\'P.fnid‘.l'_le‘t..‘CIiCk here 4 &

This will show you how the page looks in the SERPs on either mobile or desktop.
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e best keyword ressanch tool
16 July 20T
Masc  mbbiarichards.com (1)

gleoom's e of search results for

ke acrapehat of Bw nage a< it appearn

the day of databose colection. Paass note, the
aurtent page may di'fes from Bhe srapehot
captured

We can see it looks perfectly fine here :)

61 Experts Reveal Best Keyword Research Tool
For SEO
Fobble Richards » 30 » best-keyword re..

Bar 22, 2015 My faverits thies keyword research
1oals are Googie AdWords Keyword anner,
Ubersuggest, and HETall 1) Google Adionds
Keyword Tool allows you ta expornt us to BOD
siggestions for mest sesd keywaords and phrases.
¥ou can then use tem to oplimize pour main
DuSINASS pages as wall a8 come ua with great tope
wdeas

5 Best Keyword Research Tools for Startups -
SEMrush
SeMrush s Hlog

If you notice any large discrepancies between mobile and desktop rankings, or notice that your website doesn’t look
great on mobile/desktop (according to the SEMRush SERP preview), it's worth checking on an actual mobile device
to see if the page is well-optimised for mobile.

#13: What Are Your Chances of (Realistically) Outranking the Competition?

You've found dozens of potential keywords to target.

But, what are the chances of actually ranking for them?

The last thing you want to do is invest a lot of time, money and resources into targeting keywords you might not ever

rank for.

The Semrush Keyword Difficulty Tool allows you to simultaneously assess the level of competition for a large batch

of keywords.

This can save you a lot of time filter excel spreadsheets and manually review keyword competition within the

Organic Search Position reports.

Go to the tools section and hit the Keyword Difficulty link:
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Next, enter a list of your target keywords.

I'm currently using the PRO plan so | can test up to 100 Keyword Analytics o
keywords at a time.

Overview
Phrase Match

Related Keywords

Ads History

Keyword Difficulty

e Other Countries
E=us | J55UK | ™DE | IIFR -
GOOGLE GOOGLE GODGLE GOOGLE 131 more... —

Keyword Difficulty Tool | SEMrush English®
customer service skills ‘Erg E n te r:-_'allows you to compare diffic

customer acquisition strategies
customer service quotes

customer retention strategies ® keywo rd s

Once you've entered your keywords hit “Show Difficulty”.

You'll then see a table that lists the following:

Keyword difficulty percentage
Search volume
Number of search results (for the query)

SERP features overview (this tells you if there are featured snippets, instant answers, site links, featured
videos, etc. in the search results)

Keyword trend overview (this is basically a graph of how search volume differs across various months -
looking at this will give a good indication as to whether the keyword is highly seasonal, or not)

SERP snapshot (i.e. a snapshot of the top 10 ranking pages)
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ey
SERP Features
Kayword Difcuity, % < § Volume < Resuits <
Ste Knowledge Local Fealured Instant Top Gl Featured
J

links panel pack snippet  answer  slories video
customer service skills 38 14,800 131,000,000 v
cusiomer acquisdon 83,73 70 & 240 DOO
siraleges ‘
uslomer service 12.74 6,600 33.800,000
Qs
cusiomer relenbion 63,37 BAO 2.430,000 o
sirategeaes

Trend SERP

c FEF

Basically, the higher the keyword difficulty percentage, the more difficult it will be to rank for those keywords.

NOTE: If you click on a keyword, it'll take you to the KW overview report, which will tell you which of your

competitors are already ranking for that search term, along with the corresponding URL(s).

If you want to see volumes / difficult scores for other countries (e.g. UK, Australia, etc.), simply select an alternative

country from the toggle at the top of the page.

=us ASux ®™pg TIFR

L = COOGLE anoaL 005

Keyword Tool | SEMrush English

i Enter cne keyword per line.
customer service skills Your SEMrush subseriptian allows yau to ecompare diffirulty of up to 100 keywards
customer acquisition strategies
customer service quobes

customer retenticn strategies

Adjusted
B stats

KEYWORD DIFFICULTY 1-4 (

SEHF Fealures
Kavwond Dificutty, % =  Viglu Results <
Slte Krowedge Loca Featured nstant Top Carausel Feabuned
s panal pack  Snppel  answer  Slores widen
customer service shlls 0.3 40 o

ACTION ITEM:

UK selected

Trend  SERP

Copy and paste a list of your target keywords into the Keyword Difficulty Tool to determine how hard it will be to steal

your competitor’s position in the SERPs.

In general, | would recommend targeting keywords with a difficulty percentage at or below 40% to start. With a solid
SEO and content promotion strategy in place you can target and realistically rank for these keywords pretty fast.

Export and filter the results to only include those keywords with a difficulty rating at or below 40%.
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As your site gets more traffic and links, the authority will grow and you'll be able to start targeting higher difficulty

keywords.

#14: Keep Your Finger on the Pulse

The Organic Position Changes report removes the manual work associated with comparing a domain's keyword
report from the current month to the keyword report from last month in order to find new, lost, improved and declined

keywords.

Head over to the Organic Research >> Position Changes report. You'll be able to view all the New, Lost, Improved

and Declined keywords:

helpscout.net

Organic Position Changes for google.com database | 4 §

NEW LOST IMPROVED
—

DECLINED

MEW & LOST KEYWORDS | ¢

. M || Linct
16 Jan 2016
1660 Mew: 833

500

16 fan"16 1B Jan"16

20 Jan' 16

2 Jan'l b

24 Jan'16 26 Jan'lb

2B Jam'16

30 Jan" 1k

| Feb™lB

i Feb'lb

Click the “New” tab to get a list of new keywords the domain has started ranking for in the last 30 days. This report
can help you identify new potential keyword targets:

ORGAMNIC POSITION CHAMGES 1 - 11
a
Hime Ky
Feod guales
asonn

E‘Lﬂ.‘i‘ﬂiﬂb MR e TR0 i

R SR Quil

naip dess goftmrg

peaiihee cuslomar Srice aprsnce

hitg cukum

Poi =

kL

45

16

17

1

Fad

Winhens -

T4 000

4 000

1,600

Pk L]

L]

30

3600

CPC{USD) =

AL

WAy eipscout ne. . iooal!

B e Dipstout e idocsl

000 @A ¥ gt Kl

4 30

0 0

IO v PRDECOUL I ERory

0 @y hegECOUL neyprcng

A v belpsoout e Kiks!

A yowew beipgcout ng. . hiring

ol i

LB L]

oo

ooz

00z

=001

< 001

=0

Ll

ele i}

0

oo

Resuly =

85 000 000

15 000 000

T 00 oo

LB 000

1485 000 000

130 000 000

16l Q00 000
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Look at the “Improved” tab to get a list of keywords where the given domain is gaining ground in the SERPs:

Improved Keyword Pos =
hanksgiving gifts for clien 33 (93)
W 32 (89)
google apps mall setup 40 (57)
gmall ticke 45 (93
thank younotes 45 (B9)
help ticket system 48 (1)

Paosition Difference +

+50

+57

Vaolume =

30

30

30

30

30

30

CPC (USD) =

261

14.21

504

3216

184

40.16

URL

A www helpscout ne.. omers/

 www helpscout.ne. email/

" docs.helpscout n.. ttings

# www helpscout.ne.. tures/

@ www.helpscout.ne. . -note/

@ www.helpscout.ne . tures/

Sort the list by “Position Difference” to see which keywords have shown the largest ranking improvement over the
last 30 days. Check out the search volume and landing page URLs for relevant keywords to see how competitors

are targeting each search term.

On the other hand, use the “Declined” position report to see which keywords you are losing ground in the SERPs:

Declined Keyword VM= Position Difference %

m bBuildin :
activities 85 (39)

how much does

chipetle franchise 86 (a2)
cost
custom thank you 99 (50)

cards for business

ood guotes for }
mchuahnn 83 (44)

best service desk :
=4 T
software Men

thank you cards for 98 (61

doctors

hilosophy guote of heh
%ﬁw_ EEI-T.!":'J

appreciation thank 87 (521
you cards ;

46

44

-39

-38

<39

37

-35

-35

Volume +

30

30

30

30

30

30

30

30

CPC (USD) +

279

229

23.49

2.60

75

4.78

LURL

& www helpscout.ne.. Iding!

A www. helpscout.ne.. ience/

@ www.helpscout.ne.. omers/

# www.helpscout.ne...ional/

A www helpscout.net'pricing/

# www.helpscout.ne...-note/

# www.helpscout.ne . ionalf

A www.helpscout.ne...omers/

BONUS VIDEO: How to Get More Organic Traffic(Without Writing New Content)

Most people think that in order to grow traffic they need to immediately start investing more time and money into
things like content production, ad campaigns, guest blogging and other areas.

48/118



While all are important...

I's not necessarily the best place to start.

The truth is:

You can get QUICK traffic gains without spending money on ads or writing any new content at all.
How?

Derive more value from your existing assets.

In this short video tutorial I’'m going to show you how to find ALL the low hanging fruit on your website ( in minutes),
and turn it into quick traffic gains:

#15: Save Hours and Thousands of Dollars in Wasted Ad Spend
I run a lot of paid search campaigns for clients across a wide range of verticals.
Everything from real estate to agriculture to dentists to marine electronics.

SEMrush is one of the first tools | use to start planning out my campaigns. It allows me to see which keywords my
competitors are bidding on, where they rank, as well as the ad copy and destination URLs they are using to increase
quality score and conversions.

Here are a few reports you can use to beef up your ad campaigns and make your dollars do work!

Identify Your Top PPC Competitors

Before we can analyze and learn from our top PPC competitors, we first need to identify who they are.

You could start typing in a bunch of keywords into Google and see which companies are buying ad placements.
But, this would take you a LOT of time.

Instead, fire up Semrush and enter your domain into the search bar.

Click the "Competitors" tab.

First, you will see a competitor positioning map showing the top competitors by amount of paid search traffic and
number of paid keywords:

L

fb.i
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Click on any of the bubbles to be taken to Paid Search Overview for the given domain.

Next, scroll down the page and you'll see the Paid Competitors table:

PAID COMPETITORS 1 - 100(2,114

Domain Common Keywonds = Ads Kaywords Ags Trafic Ads Trafhic Price

# npextgen com —_ 1.5 A ] 8.9k 154 Tk
@ advanceomd.com S— L3k 2 26k 46,1k
[# practicefusion com e 1.4kE 2.3 2.5k 38,6k
# dichrono com e 158 1k TAT 14 8K
[ kareo com ——— 1.1k 4 1K 1.0k 601k
= Mhwaresdvic = 1.2k Tk T Bk 150 5K
|" ancile com — E El] 1.4k 18 3k
# sslecthub com e 563 38% B0a 131k
® gamdscom — 242 723 71 2 Gk
® edipsepraciicemanagemant — 21T Bad 208 4.8k

You'll be able to view a number of valuable metrics, including:

Competition Level: higher number of common keywords = higher competition level.
Ads Keywords: the number of keywords your competitors are bidding on in paid search.
Ads Traffic: how much traffic the paid ads are sending to your competitors’ site.

Ads Traffic Price: how much your competitors are spending each month on their paid ad campaigns.

ACTION ITEM:

Select one of the PPC competitors and click the "Ads Keywords" link:

K RO O I VY IEYY HETH) W [1]
domain. The resulls in the column are sorled
by the number of common keywords in
descending order

PAI

Domain Competition Level = Common Keywords = Ads Keywords
[# nextgen.com S— T
#® advancedmd.com E— 1.3k 2.3k
[ practicefusion.com E— 1.4k 2.3k
[# drchrono.com — 758 1.4k
# kareo.com — 1.1k 4.1k
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You'll arrive on the "Paid Search Positions" report.

Look at the “Keywords” and “Traffic Cost” graphs. See if there are any trends:

Traffic Keywords Traffic Cost i &M 1Y 2Y Al Time

There are a number of high-level indicators you can get from this preliminary analysis.

For example, if your competitor is bidding on more keywords but seeing a lower traffic cost, this could tell you two
things.

First, the competitor is trying to scale their PPC efforts by bidding on more keywords. This could indicate they are
getting a positive a ROI from their campaign. Dive deeper.

Second, if traffic cost is decreasing while number of keywords is increasing this could indicate the competitor has a
well optimized PPC campaign in place. Typically, higher quality scores equate to lower CPCs.

Pay close attention to ad copy and landing page experience (more on that soon).

#16: Where (and Why) is the Competition Getting the Upper Hand in Paid Search

From the "Paid Competitors" table, click the "Common Keywords" link:

PAID COMPETITORS 1-100(2,152) (¢

Domain Competition Level 5 Common Keywords «
[# athenahealth.com —_— — 15k
[# advancedmd.com To— 882
[# practicefusion.com E— 1.0k
@ drchrono.com E— 556
[# Kareo.com T 743
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Similar to the Organic report, this domain comparison chart will show you all the keywords both you and your
competitor are bidding on in paid search.

ACTION ITEM:

Run two separate data filters:

1. Sort competitor keyword rankings in descending order:

Keywoid MNextgencom = Athenabealth.com = Valume = CPC (LASO) Campetitiie =
1 3 0o | 75

gheciranic health récords and nursing

ehr vs amr 1 v e 11,12

glaciranic health record pod

medical records soihwans i 1 Z10

SIECIranic ecords y 1 60 4325

webpt emr 3 1 20 26 06 0.4
athena haalth ehr

BT 5065

klas smr

You'll be able to see which paid keywords the competitor is outranking you for.
You job?

Find out why.

Do they have a larger ad budget?

Is competition driving up the average CPC?

How well optimized is their ad copy and landing page experience?

Are they using custom campaign landing pages?

Look for areas of improvement within your own ad campaign.

For example:

Nextgen is ranking #4 for “ehr vs emr", whereas Athenahealth is ranking #1:

Click the keyword and you'll be taken to an overview report where you can see the ad copy used to target that
keyword:
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) ADS COPIES

EMR Vs. EHR - athenahealth.com
%] www.athenahealth.com

Hear Why EHR is Better Than EMR. See 3-Min
Demo of the #1 Usable EHR

Top 10 EHR/EMR Software

m www.softwareadvice.com

Compare Best EMR Software Systems. Get Free
Analysis, Demos & Quotes!

Click on the ad and you'll be taken to a custom campaign landing page:
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Yrathenahealth

THE EHR THAT SOLVES HEALTH CARE'S BIGGEST
PROBLEM: THE EHR

Easy-to-read summary puts the patient front and center

Turw = Fw oEwI ST WSO S0 R O ORI T

Wtk Airsitet WO

You'll notice the page is optimized for the target keyword, there is loads of social proof, a phone number to contact
the support team and form to start a free trial.

How does your ad copy and landing page experience stack up?

2. Click the "Volume" column to sort the chart by search volume:
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Keyword Nextgen.com Athenahealth.com m

emr 1 2 27,100
aco 1 2 14 800
ghr 1 2 4,80

accountable care organizations 1 2 6,600
glectronic medical records 3 2 5400
ERIC emr 2 4 400
apic ehr 1 2 1,900
emr software 2 1 1,600
epic medical records 1 2 1,600

This will return a list of all the common keywords sorted from highest to lowest search volume.
This is a quick way to find all the high-traffic keyword opportunities you are not taking advantage of.

You might need to increase your keyword bids or optimize your ad copy and landing page layout to improve your
quality score and rankings.

3. Click the "Competitive" column to sort the keywords by level of competition:

This sort the keywords from lowest to highest level of competition.

This will not only give you a quick over view of the overall keyword competitiveness, but sometimes it will reveal
some new low competition keyword opportunities you might not have previously though of.

This is really helpful if you have a small PPC budget because typically lower competition keywords have MUCH
lower CPCs.

#17: Track PPC Competitors, Find New Keyword Opportunities, and Reduce Wasted Ad
Spend

Your competitor's PPC campaign will be changing constantly.

The "Position Changes" report allows you to monitor daily changes in your competitors paid search campaign:
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» athenahealth.com 0

HEW LOST IMPROVED DECLIMED
—

NEW & LOST KEYWORDS

M Mew M Lost

Il
07 Jan 2016

Lost: 2

Get updated when your competitors target new keywords or launch new ad copy.

Target ads when your competitors are losing visibility.

Optimize and improve your ad's relevance by monitoring when your competitor's update landing pages.
You can see the main navigation markers at the top of the report (above).

New Keywords show all the keywords your competitor that are triggering your ads that previous weren't.
Lost Keywords show all the keywords where your competitor has fallen out of the rankings.

The Improved and Declined Keywords report will show all where your competitors are gaining and losing ground in
the paid ad rankings.

You should always be on the look out for new opportunities to increase traffic and sales from paid ads.

This report makes it easy to find opportunities and identify low-performing keywords before you spend a ton of time
and money running A/B tests.

ACTION ITEM:

1. Look through the New Keywords report and look for any new offers or products your competitor might be
promoting. Pay attention to the keywords and ad copy by hovering over the yellow ad icon:
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PAID POSITION CHANGES 1-10(10) &
2 Filbers

Ad Mew Keyword Pos. + Block Volume =

delav of icd-10 l 1
ICD-10 Implemeantation
www athenahealth com/ICD-10

We Helped GTK Providers Implement ICD-10
Watch 1-Minute Online Demao

integrated ehr 2

medical inventory management 2
software

ghr in hospitals

30

20

CPC (USD)

0.00

5.09

45 50

10.95

14 26

These insights could generate new campaign and product development ideas.

URL

[# www.athenahealth...ICD-10

[# www.athenahealth...sement

[# www athenahealth.. System

[# athenahealth.com...gement

[# www.athenahealth.. al-EHR

2. Click the "Improved" tab to look at all the keywords that have increased in position:

PAID POSITION CHANGES 1 -1 (1
|0 |

Ad Improved Keyword Pos. - Block

hospital
management 103 |=]
information .

system

£

Filters

Position Difference -

+2

Volume + CPC (USD) &

20 28.63

Sort the report by "Position Difference" to see which ads have improved the most. This can usually be attributed to

an increased budget.

If your competitor is bidding more on the keyword it might be an indication that particular keyword is converting well
and might be one you want to incorporate into your own campaign.

3. The "Declined Keyword" tab will show all the ads that have decreased in position.

Select the "Position Changes" report to show all the keywords with the largest decrease in rankings:
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Ad Declined Keyword Pos. 5+ Block Position Difference § Volume 5 CPC (USD) <

medical records 3 (2) = 1
electronic ‘

revenue cycle ,_]

management 3(1) —
ow cha

aetnahealth.com 3(2) = %

e-health records  2(1) = -1

WWwW.aco 2(1) = -1
ehr use 2 (1) = -1

20 25.60

20 41.75

20 3.91

20 16.72

30 0.00

20 26.01

Typically, a large decrease in rankings will indicate your competitor has stopped bidding on those keywords. This is

usually a sign that it was an underperforming keyword with a low conversion rate.

This kind of insight can save you a lot of time and money running different A/B tests.

#18: Write Attention-Grabbing Headlines, Increase Click-Through Rates and Get More Traffic

from Paid Search

You can target all the right keywords and have highly-optimized campaign landing pages, but with out the right ad

copy your campaign can still fall flat on it's face:

AD COPIES 1- 100 (546)

D [ Filbesr BN Humber of hrywoerds - desen.. W

Electronic Health Records - 21 Clowd Based EMR - athenahwalth.com | Guide 10 ACD Success - Top Ranked EHR System -
athenaheaiih.com Az) [P athenahealth.com athenahealth.com
] www amwnsnaath ComEHR Tan Yoars & o Fow 81 Ranked tor EMR EE] www nthonahaafin com A C-Sanacn 5] ww athanahoalth comEHE. Sysinm
Mow Wi Epocmies Embssdaed Hght in hi Juabaty By KLAS Learn Wy Faad Cur B-530p G WCCoRdng as an Fanssd =1 EHH Sieshem for Lisababty m 2004
EHR Workfow Walch Damda ADD Dewvrioad Fsd Whibpaoe Smch O 3-hleniie Wichs
e 231 L Keyaoeds 190 W Kepwords: 132 w Keywords 132
B1 Most Wsable Cloud EMR . Top-Ranked EHR System EME 81 For Usability - athenabeafincom | Top-Ranked EHR Sysiem -
nEheenabealtn.com athenalaalin.com 7] wow aihenahealih comEMA anbhenahealih.com
1 et arenareeath oom EAR ¥ wanw arssransatin comEH - Syslam Mial e EMA Thal Sohves i ainanahaadn comEHR-Syslam
Dur Prpsacasers Halped Dosegn Our 88 Mosi Taks Back Fa Chari - Pracics Cars Your Wy Biggest Problam The EMR A e, See How Ot Rsdssagrssd EHE Can
Usalds EMR Sea 3-Kin Deamo Agaen Soea 3-Mn Damo Sav Yo Temsa & Thiriee
= 114 v | Kepeceds 49 w | Kepsords 49 w | ¥a dr 46
Bevenue Cycle Management - Heospital Management Tool - E-Prescriting System - athenahealth.com | #1 KLAS Medical Softwars -
pifserabealin.cgm athenalealihcom =] wiws nthanahaalin come-geascriing athenahenlihoom
] www athonaheath comimyenuo-Cypcks ] waw athanahoatth comTospits Sirearrinod E-Preacribing Systom w LE] ww nthanahaalt comblechca Softwar
Revenwe Cycle Management - Drorg Reduce Cosls and Manags 5w wih afienaheafth® . Ranksd &1 Vandat =1 Bl Usable Medical Software 07%
Eflcsncy £ Prodacing ez el Homplial Mogmi Softwirs Phyysnan Adoplon See Demg
Key ong: 34

cx 42 = Keyworcs 39 w Keywords: 37 =

Ad Copy Report
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This report will show you all the ad copy your competitor's are using in an aggregated report, along with all the

keywords triggering the ad copy.

Use the insights to:

o Write "attention-grabbing" headlines

o Write better ad descriptions and CTAs to get more people clicking through to your landing pages

e Optimize display URLs

ACTION ITEM:

1. Headlines have the greatest impact on whether someone reads an article, opens an email, or in this case, reads

the rest of your ad.

Analyze the successful ad copy of your competitor's to see which headlines they are using to capture attention in

paid search:

EHR #1 For Usabillity - athena neal:n.cgm|

| www athenahealth com/EHR

You Mdnt Bacomea a Doctor to Do Data Entry
Sea Tomomow's EHR

Keywords: 19 W

Care Managgme nt Sarvice -
athenahealth.com

1w athenahealh com/Cana-Managaemenl

Manage Fatiznt Fopulations Linder Any Care
Model View Free Demo

Keywords: 18 W

It's Time To Switch - athenahealth.com

athenahealth®, Inc - athenahealth.com
1 www athenahealth com

Halping Caragniers Focus on Patients & Thive
View Free Demo

Keywords: 16 e

#1 KLAS Medical Software -
athenahealth.com

] www.athenahealth com/Medical-Software
Rated Most Usable Medlcal Software 97%

Physician Adoplion See Dama

Keywords: 14 w

%] www athenahaalth comSwitch

Saa Dur Ground-Breaking, Redesgned EHR -
Lettmg Doctors Be Doclors

Keywords: 14 w

Top Hospital Software -
athenahealth.com

| www athenahealth commhaspital-Software

Proven 1o Improve Oulcomes al Lower Costs
Saee Our Hospital Solutsans

Keywords: 14 w

What type of headlines are they using to capture attention?

Shock value?
Emotional appeal?

Brand mentions to reinforce trust?

#1 KLAS Medical Software -
athenahealth.com
www athenahealth comiMedscal-Software

Ranked &1 Prachce Mngmt & #1 For EHR
Lisability in 2014, See Mora

Keywords: 17 W
dical Billing Software -

athenahealth.com

%1 www athenahealth comimedical-billing

You Gel Paxd Faster, With Far Less Wark, See
How We Make That Happen

Keywords: 14 w

Top-Ranked EMR Software -

www athenahealth com'EMR-Saftware

#1 Usable EMR From athenahealth Walch Our
3-Minuta EMR Demo

Keywords: 13 W
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#1 KLAS Medical Software -
athenahealth.com

www athenahealth.com/Medical-Software

Ranked #1 Practice Mngmt & #1 For EHR
Usability in 2014. See More

Keywords: 17 w

Medical Billing Software -
athenahealth.com

www _athenahealth.com/medical-billing

You Get Paid Faster, With Far Less Work. See
How We Make That Happen.

Keywords: 14 w

Medical Billing Software -
athenahealth.com

www athenahealth.com/Medical-Billing

Get Paid Faster with Far Less Work. Learn
More w/ Our 3-Minute Demo.

Keywords: 16 v

Medical Billing Software -
athenahealth.com

www_athenahealth.com/medical-billing

#1 Best in KLAS Medical Billing For The
Second Year in a Row. See Why.

Keywords: 14 v

By modeling the headline formula of your top competitors you can quickly capture more attention, boost your CTR
and increase overall quality score. This will help lower CPC and drive more traffic to your landing pages.

2. The next step is to look at the description copy.

Are your competitor using alpha numeric numbers to standout?

What type of offers are they using to draw the click?

What CTAs are they using?

3. Display URLs can have a big impact on the relevancy and CTR on your ads.

Look at patterns across your competitor's ads.

Are they using keyword rich display URLs to boost quality score?

Do they using dynamic keyword insertion to increase relevancy?

Do they using product names in the URL?

4. Click the "Keywords" link to reveal all the keywords triggering the ad:
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Electronic Health Records -
nthenaheatth.com

Look for new keyword opportunities and see how well each ad is ranking.

You can export and sort the data to find new low competition/ CPC keywords to target.

#19: Find High Converting Ad Copy

Don't spend loads of time and money testing ad copy and keywords.

Instead, let your competitors do all that heavy lifting while you reap the rewards.

Enter the “Ads History” report.

It allows you to determine when, and how often your competitors bid on each keyword.

If you notice that your competitors have bid on a particular keyword over a long period of time, you can reasonably
infer it is a profitable keyword.

You can also uncover which ad copy is performing best by looking at the historical data.
Go to Advertising Research >> Ads History and enter your competitor’s domain.

You will see a table that looks like this:
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DOMAIN ADS HISTORY |

=] -
1 b )
LIST i il b Wi (T S i

B0 radng 1100 (n . 1 L] 1 2 1 i 1 1 | 1 1 r]
eifice alty she 100 0 L 1224 035 { 1 1 1 1 i i i i i |
s safivare 108 i i 6 i3 i i . 1 1 i i 1 i 1 1 i
=il 120 1 1 1 1 1 1
B Os medcal records sofhEce 100 08 1.3 i 107 1 1 - 1 2 1 1 1 1 1 | |
SNt InCeniive Cregram 100 1300 504 L 1 1 1 1 1 2 2 2 3 2 2 2
echnnes heallh fecodd 1060 0] 13 04T D10 ' 1 2 1 1 ! 1 1 1 1 1 ]

If the cell is filled blue then your competitor was bidding on the keyword that month.

The keywords showing blue for each month are likely high performing since they have chosen to bid on them for
over a year straight.

Click on a blue cell and you’ll see which ad copy they are using to target each keyword:

e i)
Kiayrword .
e | rafc Fan Fat Linr ALy Ky 3 g Lap L= | Mo [t
. : | : | . Tested different ad copy | -
and went back to original

Ecs pily ghe 4 1 1 i 1 s 2 2 2 1 2
emr saftvare 0.00 i 2 1 1 ] i i

2015 August 2015 Saplamper 2015 October 1015 November 2095
1B Softwane - Teo-Rankad ENR Salwpne - T'.._Q_Al i
7 affanabaaith com ajhengh

This provides insights into the different types of ad copy your competitors have been testing. If you notice they have
used the same ad copy for a long period you can predict that this ad copy converts well.

Conversely, if you notice that your competitors tried certain ad copy and then quickly changed it the next month,
then it must not have performed well.

You can use your competitors historical ad data to optimize your own ad copy and keyword bids without having to
spend a lot of money testing.

ACTION ITEM:
Enter your competitors domain into the Ads History report and look for trends.

If your competitor has bid on a specific keyword or ran the same ad copy for a long period of time, it likely converts
well. You might want to replicate some of their ad copy and bid on those keywords.
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If you notice that they bid on a certain keyword for a few months and then discontinued, you can determine that
keyword did NOT perform well and elect to remove it from your paid keyword list.

#20: Uncover Competitor Pricing Strategy with Product Listing Ads
If you sell products online you probably have product listing ads running through Google’s merchant center.
SEMrush recently launched the “PLA Positions” report.

You'll be able to view the PLAs your competitors are running, where they rank, the keywords triggering the ads, the
landing page URL, search volume, product title, and my favorite...

...product prices.

PRODUCT LISTING ADS POSITIONS

Ad Hayword Pos m URL Product Titse Prica (USD) Trend 5

Apphe Mactook Air A1370 11.5” Laptop - 34485 ko =
Me505Ila (ociober = 7

m

==l

machook air 2 J01.000 A roverebay comr. BRE0SGE

Far Cry: Primal (micresoft Xbax One

a 245.000 @ roverebay comir BOTTED . =B 6350
Far Cry: Primal (micrasoft
Xbox One, 2016) Pre w ehay comr BTTEOD  DECOMe Ageless Instanty Vith Fremier 27 38 I -_—
LY LUV B T9YS  Face Lifk -5 Vials 10mi Tazal i e

£5355 af—

Jeunesse Ageless Ant-wrinkles Insiant

w.ebay comiT. BITE08 ppe i icces eam In Sachats r .

120gb 250gb 320gb 500gb Hdd 5 S58m 1368 | -

2 43500 @ roverebay.comit 677809 y.uaen xbox 360 Hard Drive o

PLAs typically have the highest CTRs, and in my experience, conversion rates. This can be attributed to the top-of-
page ad placement and visual real estate they occupy in the SERPs. Plus, they are positioned more for bottom-
funnel traffic.

This report is great for analyzing the pricing strategy of your top competitors.

You can also use this report to obtain some inspiration for product titles for your own (similar) ads, along with landing
page inspiration (just hover over the yellow “ad” icon and click the popover to view the landing page of any ad).

There’s also the “competitors” PLA report - this will show you other websites that are competing for similar terms.

For example, if we enter ebay.com, the “competitors” report shows us that Walmart, Jet.com, and NewEgg, amongst
others, are competing for many of the same keywords.
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& ebay.com n

PRODUCT LISTING ADS COMPETITORS 1 - 100 (

Dormain Cm‘ll“?ﬂ | el : Comman Keywords B A krsywrrs 2aid Kesyworrds P Tralir P Tralfc Price (LISD

Here’s a breakdown of everything else this tells you:

o Competition level - this shows a visual representation of how similar this website is in terms of PLA
competition.

e Common keywords - the number of keywords this website has in common with the website you entered.

o PLA keywords - the total number of PLA keywords the website is bidding on.
¢ Paid traffic - the amount of paid traffic they’re getting from these ads.

o Paid traffic price - an estimation as to the amount they’re spending on PLA ads each month.

ACTION ITEM:

Enter five of your top competitors into the “PLA Positions” report.
Make a note of your competitor’s pricing strategy.

Sort the PLAs by position.

Click through to the landing pages of the top ranking ads and see how they have optimized the landing page
experience.

Do they incorporate keywords in PLA title, landing page headers and body copy?
#21: Build Profitable Video Ad Campaigns

YouTube has over one billion users and is the second largest search engine on the planet.

The number of people earning six figures a year from their YouTube channel is up 50% year over year.
And, all of the top 100 global brands have run some kind of YouTube ad in the past year.

Videos ads are an important consideration in any paid search campaign.

Whether you're a seasoned professional or just entering the world of video advertising, the Semrush Video
Advertising report can help you build more profitable video ad campaigns:
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Advertiser: microsoft.com

Overview Video Ads Landing Pages Channels Videos

Advertiser Summary Advertiser Trend seen

Video Ads / 41
6%

Channels e 1,557

Videos “&h‘* 7,850 4% '_-""-\
First seen 3 May 2015

Last seen 25 Jan 2016 £ . .

Times soen 24,237 0

May 2015 Junm 2015 Jul 2015

Use the Video Advertiser Overview report to find out how many video ads your competitor is running, across how
many different channels and within which specific videos.

Get a full list of all the landing page URLs your competitor is using to convert video ad traffic:

Cwerview Video Ads Landing Pages Channels Videos

LANDING PAGES LIST (42)

D Arlvranced * Eynar

Landing Page = First Sesn - Lmst Seen m Video Ads. S
i www microsoft coméen-uswindows/upgradeyourword ? Ssemi_us_yit 28 Jul 2015 28 Jul 2015 1

A wanwmicrosoft comden-usiwindows/microsofi-edge TFORM=MH1._ MH140H 14 Dwc 2015 25 D 2015 | 1,328 1
A wanw microsefl comden-usigroove POCID=YouTube_cpc_UIS_manifesio 11 Jan 2018 18 Jan 2018 B3 1
® wans microsoft comden-ustabletPOCID=0neconsiab_D_videa  CUSISY 22 Moy 2015 29 May 2015 TaT 1
# WA MO SO Com en-usTa 3E".‘?IZIE!EFGI'IE'EEII"S‘.ED_-L'_'.'-DE D CLISESY dd May Q1= &7 May 213 &34 1

Quickly see which landing pages have been promoted the longest, and which ones are receiving the most traffic.

Look at each YouTube channel your competitor is promoting ads on:
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Cverview Video Ads Landing Pages Channels Videos

o -
Chanrel Widso Ads m Firsl Sean Lasi Sean : Coverage by Videos Coverags by Views Subscribers
#» #EEVDieg 1 47,736 15082 2015 24 Dex 2015 | 479 45%, 319.786
& #CGR 2 842 Dec 2015 5 Jan 201 2% 4% 4582
A B D 8 582 5 Dec 2015 5 Dec 2015 .q 16% &3,584
A slhenones 2 615 24 Dw 5 5 Jan 2016 26% 4304 47,144
B alusicRadar 3 £ 345 26 May 2015 26 May 2015|259 | 430 37071

You'll also be able to see how long competitors have been targeting each channel, the number of subscribers and
percentage of videos on each channel that provide ad placement opportunities.

For example, | can see Microsoft is targeting the Electronics Engineering Video Blog which has over 320,000
subscribers:

EEVblog

Home Vi Playlists Channels Discu Aboul : n

Look at a full list of individual videos showing ads:
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Overview Video Ads Landing Pages Channels Videos

VIDEOS (7,850)

o Advanced.. LAl Views count - descending v

Vil

Bruno Mars - It Will Rain Trey Songz - Na Ma [OFficial Chris Brown - Forever

[OFFICIAL VIDEO] Video]

ttBruno Mars H#Trey Songz #ChnsBrownVEVO

342 528,966 views 132,274, B84 views 132,215,984 views

10 Now 2011 13 Mar 2014 25 Ock 2009

Info W 465 =) info W 9 o= Infoa 2T (=&

Click on a video and you'll be able to see an over summary for the video:

Overview Advertisers Video Ads Landing Pages

Video Summary

Channel #Jamie Oliver
Published _____—p 20Jan2013
Times Seen M/A
Views 38713
Likes 364
Dislikes

Finally, get a full list of advertisers promoting ads within the video, the landing pages associated with the ads, as
well as the individual ad creative:
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ADVERTISERS (20)

—/

\\\-b

LANDING PAGES (47)

Advertiser Video Ads Times Seen Landing Page

waylair.com 2 13 11,757 www.journeyneverstops.comTextlink=Ente.,
ordoer.pizzahut.com 2 4 6,000 cobblestonebreadeo.comfrecipes/futm_sou.
mazdausa.com (2 1 4,486 wwrerwaylair.comfindex, phpfrefidaYTPNAT.
journeyneverstops.com 2 [ 972 www.infimtivsa comysedan/q50?dcp=omd. 1.
Us. moo.com 2 225 disneywaorld. disney.go.comfspecial-offer...0°
VIDEO ADS (23) (¢

Stand cut with MOO | BaautiFully
designed Business Cards

Mindy Kaling's Journey: The
Unlikely Leading Lady | American

5848 696 views
18 Feb 2015

4,112,355 views
16 Apr 2015

ACTION ITEM:

016

CBC BreakFast

369,361 views
15 May 2015

Enter your competitor’s domain into Semrush and look closely at the following:

1. Video Content

What type of videos are they using to promote their products or services?
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VIDEO ADS (41)

i_ ¥ — ' 00:31
™ — {5 1

#UpgradeYourWorld | Vote for a

[ o

SurfaceBeats Ligther 2398 15

Global Nonprofit To Win $500k MISV1
956,018 views '\ 8 views

27 Jul 2015

11 May 2015

Info A 10359 ® b 2241 @

Advertiser microsoft.com
Landing Page " https:;//www.microso...

Published 27 Jul 2015

Times Seen 10,359

Pay attention to the video messaging — is it funny, serious or controversial? How long is the video? What type of
CTAs are they using to drive traffic or capture conversions?

Look at the number of times the video has been seen. This is usually an indication of how aggressively the video is
being promoted across other channels.

The video shown above has been seen over 10,000 times. This suggests Microsoft has been promoting this
campaign for a relatively long period of time. In some cases, this could indicate a high-converting video ad and give
you some ideas on how to position your own video ad content.

2. Landing Pages

Find out where your competitors are sending video ad traffic.
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Bl Windows #UpgradeYourWorld Nonprefit Highlights ~

23 % he bfTiE3  mom arm—

ey

HIr | pawer -8B

ﬁ&f:‘a:-

)

Share your story m more about Global Poverty Project

e
A

Pay attention to the conversion goals.
Are your competitors capturing emails? Selling a product? Promoting an affiliate?

In the example above, you can see Microsoft is using video ads to promote a campaign asking people to vote for
non profits making a difference in the world.

Analyze your competitors landing pages and look for opportunities to better optimize your own. Are they using social
proof? What about value proposition and benefit statements? Product images? Sign up forms? Free trials? Special
offers?

Channels:

Find out where your competitors have been promoting ads the longest. This is where you will want to launch your
first ad placements.

#22: Dissect Competitor Display Ad Campaigns
NOTE: The Display Advertising report is currently in beta.

Although the data is not complete yet, the report still provides a handy overview of your competitor's display
campaign activity.

Go to the "Display Advertising" >> "Overview" tab and enter your competitor's domain:
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Display Advertising ~  digitalmarketer.com m

L] Mot our redesigned Display Advertising! 0o you find k usefu? | ves || No |
Display Advertising: digitalmarketer.com = 2

Overview Adspm Landing Pages i Publishers  Advertisers Top 30

B2 Send Feedback [ Video tutorial

OVERVIEW TRENDS

Title Advertiser ) Publsher ()

Publishers () 1.524 "

n— - 7K+ websites are
Ads O 18,744 %

First Seen ) 25 Oct 2014 28 Oct 2016

NS R 1
=-: = . ‘showingadsfor

oo oo DjgitalMarketer.com

F"ul‘.'l.she's . Aﬂ-‘?'tvﬂ

You'll be able to see if the competitor is advertising on Google's on display network, publishing ads on their own site

to monetize traffic through AdSense, or both.

| can see that DigitalMarketer.com is currently promoting display 18,744 display ads across 7,524 websites:

Overview Ads Landing Pages 31

OVERVIEW

Publisl

TF

Title Advertiser ¢ Publisher ¢
Publishers ¢! 7,524 —
Advertisers ¢} — > 104
Ads ¢} 18,744 181
Times Seen ) 34,801 237
First Seen ) 25 0ct 2014 28 Oct 2016

Publishers (N)
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| can also see they are mostly displaying text ads.

AS ADVERTISER

AD TYPES RATIO PUBLISHERS (7,524)
Title Ads M
inspiredm.com 2 1,263 15
askmefast.com [ 626 i
nytimes.com 2 843 16
maoney.cnn.com (2 454 C
forbes.com 2 389 21

You can drill deeper and view all the sites displaying their ads, and review both the text ad copy and display ad
designs:

SAMPLE MEDIA ADS (1,070)
v

SAMPLE TEXT ADS (11,103)
The Blog Content Engine »

Podcast Launch Guide » Want More Social Traffic? Podcast Launch Guide »

Ger a Top Ranking Podcast. With This Copy and paste these head.ines to Get Your Podcast to Top of Charts
Step Strategy. get more dicks from socal. and Keep It There ind Easy Steps

g /Podcast 12

Our Cortent Engine HelDs Yo
Create Blogs That You Can Be Pr
Of.

digizalmarketer.com 2 digitalmarketer.comfPodcast 1

sample text ads

digitalmarketer.com (2

In the “publisher's” report, you can even see exactly where the website is advertising, and exactly how many ads
appear on that domain.
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Publishers List (7,524)

/

| Search

insgiredm.cem (2

atkmelf b com (2

mytimes com i 2

money. cnneom (2

Forbes.com (&

ndependent ¢ (2

celticado.ret

or.neincometeacher.com (2

tennisope. s.comied

applecentraloom 2

If you click the “ads” hyperlink, you'll even be able to see the exact ad copy used on that website.

The Blog Content Engine »

‘ IE Advanced filters

w

389

a9

MedaTMTeR ¢ m FintSemm © &

15%

7%

16%

9%

B0%

46%

13%

DM
W,Lhese websites.....

BU%

A

%

s

0

Our Content Engine Helps You Create Blogs That You Can Be Proud OF.
digitalmarketer.com 2!

3546

1,856

44

58

539

450

as0

15 Jun 2016

12 Jul 2016

is advertising

1Dec 2016

16 Jun £016

11 Aug 2076

17 Jun 2016

12 Aug 2016

3 Jun 206

Export

Lt Seen ) 2

Yesterday

1 Jun 2017

3 days ago

15 Ape 2017

L2 apr2ing

24 Jan20N7

Yesterday

Yesterday

B Nov 2016

297

And it doesn’t end there...on the “landing pages” report, you can see the landing pages the advertiser is directing
their ads to. This is insanely useful for figuring out what type of offers are converting for your competitors.

Landing Pages (46)

[ Search

Landing Page and Title ¢»

Facebook Ad Template Library

http:/fwww.digitalmarketer.com/|p/fb-ad-template.. 12

View landing pages

DigitalMarketer

http://www.digitalmarketer.com/lp/ £

View landing pages

Ninital Markatina Praducte | Ninital Markatar

=

Description 0

L

Keywords ()

this ad is probably
converting well
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ACTION ITEM:

Enter your competitor's domain and look at the following four reports:
1. Overview Table

Is your competitor an advertiser, publisher or both?

2. Text vs. Media Ads

If your competitor is advertising on the display network, find out what percentage of ads are text vs image based:

3. Trend Graph

Is your competitor showing ads on more sites? If so, this could AS ADVERTISER

indicate the display campaign is performing well. AD TYPES RATIO

Are the number of publishers decreasing? This could indicate

one of two things. Either the campaign is not delivering a good L/ L:d'l(a
ROI and the competitor is cutting back investment in display ads, 6,6K
or they are excluding under-performing placements and building HTML
a more targeted campaign. 11,1K

Either way, start your display campaign with the few remaining
sites because you know those are still being targeted for a
reason :)

4. Ad Reports

Click through and look at the text ads :

Ads | Meda 1070 HTMLSSTY

|‘-'4'.||\ ||(| Acvanced flters W

“ e m A

The Blog Content Engine »
Qur Content Fngine Kelps You Create Blogs That You Can Be Prowd OF € g talmaketer.com a7 49
¢ gitalmarketer.com i

Podcast Launch CGuide »

Get a Top Ranking Podcast. Wwith This Casy 4-5tep Stratecy cgltalmaketercom m 14
¢ gitalmarketermomPodoat (2

Want More Social TraFfic?

Copy and paste these neadlines to get more ¢l cks from sooal, ¢ qcalma-keter.com 208 73

¢ qitalmarketer.com i

Podcast Launch Guide »
Get Your Podcast to Top ¢f Charts and Keep It There in 4 Easy Steps €9 talmarketer.com 190 14
¢ gitalmarketer.com/Podcast (2

And display ad creative:
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Loicmanin
GET ACCESS TO @

THE ULTIMATE
MARKETING LIBRARY

..FOR*1.00

w20

GET AC_e55 TO
THE JLTIMATE

DM diSplay ad
R

Filter the report to identify which ad creatives have been in rotation the longest.
Usually this will indicate a high-performing display ad you can model in your own campaign.

Take note of trends for each different ad type. This will help provide a little more context to Publisher graph shown
above.

5. Publishers

Look at all the different sites your competitor is showing ads on. You might find some targets you hadn't thought of
yet:

Publishers 1 - 100 (24,364) _'\_"_ - [ Fers Il B |
A Text f iedia

Publisher First seen Last seen lime:_seen
Y imdguefr % 1% B Jun 2013 Flay 215 1538
chinesemaoy.com 1% Pl T ey 2013 22 Dec 2015 1241
2% s 29 hbsr 2013 6 Row 2015 TH0
J 100% & Aug 2013 30 Jan X015 GES
20 100 2 AR 2013 19 Feb 2015 15
SUD hek 2B % 1% 29 Jun 2013 25 Jun H15 323
] 0 28 har 2011 3 Jun 015 322
{aily.com B K% 30 1 1 1 Aug 2015 294
* pesformancebizcon i | 2008% 19 ey 2011 29 Dec 2013 288
* doubleje com 20 o | 1% 22 May 2013 5 Feb 2015 0

Look at how many ads are being promoted on each site, whether they are text or image based, and for how long ads
have been seen on the site.

The longer your competitor has been placing ads on a site could indicate it might be one to consider testing as a
target placement in your own display campaign.

6. Landing Pages

Get a full list of all the landing pages your competitor's are targeting with display ads:
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Landings 1 - 100 (2,327)

Landing First seen Last seen
7 httpffitunes.apple.comfapp/aoogle-searchfid284815... 3 Dec 2013 15 Jul 2014
7 httpy/fitunes.apple.com/appfchrome/fid53588682 3s=,., 9 Jul 2013 28 Sep 2013
¢ https:ffitunes.apple.comfus/moviefthe-lacked-door/... 19 Apr 2013 24 Sep 2013
7 httpffitunes.apple.com/fapp/fidd29167326 22 May 2014 B Aug 2015
* http/fitunes.apple.com/appfamazon-instant-video/i... T Dec 2014 19 Feb 20115
 httpeffitunes.apple.com/fus/app/idraw/id4047050397m... 11 Dec 2013 12 Nov 2015

Look at the "Times Seen" and "Ads" columns to get an idea which landing pages are being targeted the most.

#23: Find New Site Monetization Opportunities
If you're a blogger driving solid traffic and are open to on-site advertising, this section is for you.
There are many sites out there paying for the traffic you are driving through organic search.

So, if you were able to identify those sites and offer them advertising on your site, you could quickly start to monetize
the traffic. Semrush makes this SUPER easy.

Here’s how to do it:
Go to Organic Research >> Competitors and enter your domain.

Scroll down to the “Organic Competitors” table and select one of your competitors:

Damain Compedition Lisvel : Cammen Kapwonds SE Haywords SE TraMe SE TraM: Priceé Ags Kaywords
# techiage com 18 B9 azi M 0
108 52 T 76,3k 2290k
A yervesearch oo 23 Sk 1.4k 25 ¢
2 prightedge.com 2 45 7.3k 950k ar
A dashburst com 28 6.2% 4.1k 4.3k 2
& SEE.com 34 6.7k 13.2k 53,1k g3
Fl ::Cpgg\':"ﬂ EEiTcks com 38 11 4k 4.0k & Bk G
#  MEE.Com 307 1358k 229 24 545 4k 4 Bk

Pay attention to “Ads Keywords” column.
Look for competitors that are bidding on the keywords you are ranking for.
In this example | would click on the “Common Keywords” metric next to Sproutsocial.com.

You'll be taken to a “Comparison of Domains by Keywords” report. Set the filters so you are returning the keywords
that you rank for organically and your competitor is bidding on in paid search:
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Domain vs. Domain“

Enter up to 5 domains to compare, select keywords and intersection types, and press the Go button.

Organic Keywords w Organic Keywords w
Organic Keywords
Paid Keywords <=
PLA Keywords

razorsocial.com razorsocial.com

)

sproutsocial.com

You will see this report:

Keyword Sproutsocial.com Volume &=  CPC(USD) &

Competitive &

h | It 1 1 10 5.25 0.13
social analytics platform 1 3 20 17.87 1.00
k analytic tool 1 2 10 0.00 079

twitter hashtag analytics tools i 1 10 9.61 072
social media analytics platform 1 2 10 0.00 arr
social media analvtics platforms 1 2 30 36.25 0.98
facebook analytics tool 1 2 20 2385 0.76

The first result is for “social analytics platform”. If you take a look a the SERP snapshot and you'll notice razorsocial
is ranked #1 organically for that search term, while Sproutsocial is currently bidding on the search term:
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social analytics platfarm

Google

all PEg Images Yideos

ShoppINg

About 38 200 000 results (D 40 seconds)

Social analytics platform - erimsonhexagon.com

wWww.crimsanhexagon.com’

Leading Social Media Analytics Tool Far Matrics & Markel Reseanch
Schedule a Demo - Case Studies - Testimonials - For Agencies

Social Analytics Platform - See Your Impact in Real-Time

www.meltwater com'Get-A-Demo *
Live Repording & Analysis - Start Mow!

Hew Meltwater Software - Case Studies - Get a Demo - Reguest Pricing

Social Analytics Tools - Smarter Decisions with Social Data

www.sprediast comilnteligence
Learn about Intelligence Today

Senvices! Social Media Management, Social Analytics, Content Marketing, Brosdcast

Emmy Winning Technology & Engineening = Biz Joumnals
Social Media Management - Instagram Fartner

i www razorsocial comisocial-media-analytics-lools! =

1 improve your social media presence

ACTION ITEM:

i 7 Multi-Platform Social Media Analytics Tools | RazorSocial

Here are 7 Social media analytics ools for multiple platforms to help you analyze and |

o -

Social Analytics Software |

o www sproutsocial l:urn-'AnaI'_urljv;si

11 ddrdrdr

Look ¥Way Beyond Likes & Fol i:up'.'er?,;
i Get Deeper Analytics with Sprout! .

IBM Analytics Solutions
wiaw ibm com/SPS5-Pradictive-Ai
17 ddrid
Give Customers Insights Into Thesr
Data. Visit IBM & Learn More Today

rating for ibm com

Best Reporting Platform
www. lapanalytics.com/ =
Social, Analytics & Ads Together
Sawve Time & Consolidate Today

Cision Social Edition

whAvw cision.comi/Social *

Derive Conlext & Meaning from Your
Social Data. Register for a Deme!

Semrush is a great place to source partnerships with companies that are bidding on the keywords you rank

organically for.

Reach out to some of these companies and see if they are interested in placing ads on your site. This can be a win-
win, especially if they are spending a lot of money on the keywords you rank for.

Negotiate an ad fee and start monetizing your organic traffic.

#24: Find (and Remove) Toxic Backlinks Using the Backlink Audit Tool

Nothing is worse for SEO than having toxic backlinks pointing towards your website.

Bad backlinks can even lead to a Google penalty (if not disavowed).

Luckily, SEMRush has a built-in backlink audit tool that analyses your backlink profile for toxic backlinks at the touch

of a button.

Here’s how to use it:

First, you need to add a project within SEMRush — you can then click the “Backlink Audit” option.
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It Share

Robbie Richards

PROJECTS
Q, search

Site Audit

The Site Audit Tool is a website health checker that detects
issues related to crawlabdlity, content, links and coding

Social Media tool

Social Media tool will let you track social audience, activity
and engagement of you and your competitors in Facebook,
Twitter, Coogle+, Instagram and YouTube

Dashboard: Robbie Richards

Position tracking

The Position Tracking Tool allows you to get daily updates
on positions in Google's top 100 organic and paid search
results

# Setup

EX=3 Social Media Poster

Publish and schedule posts across major social networks,
save time on social managing, analyzre your content
performance and more!

Robbie Richards
00 Backlink Audit

Secure your SEO efforts in link building. Comprehensive

algorithms help discover and disavow tooik backlinis whech
can lead to penalties by sghrch engines

It will then walk you through the setup.

.
click

I recommend going through the 4 options and adjusting them accordingly.

BETHA

BACKLINK AUDIT SETTINGS

Specify your brand name: robbierichards.com

Brand settings

optiaial Add brand name that you use in your business, marketing, and advertising to identify your distinctive product, service, or concept.

IF you translate your brand name in other languages, please add them too.
20f 10

rabbierichards.com

robbierichards

Add vour brand name

v/ Start Backlink Audit

« Campaign scope Domain categories =
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Once you're set up, hit “Start Backlink Audit”.
(be patient...it takes a while to complete!)
When it’s finished, you should see a domain overview that looks something like this:

Backlink Audit: Robbie Richards ea T |

Report scope Al links: robbier chards.cam Last update: Mon, Aug 14, 2017 Google Search Console: connect 1)

Overview Audit Remove Lost&found Disavow About

Referring Domains Total Backlinks New Lost

all time all Eme last 30 days |ast 30 days

359 1,407 74 735

Overall Toxic Score Audited Backlinks || By Tasic Seore | By buackiinks in lists |

|
Low <1% <1% 100%

towde inks: 1 1 tautie 1ootentially tosde 1,805 non-touic

As you probably guessed, a “low” toxic score + a low number of toxic backlinks is good.
It looks like my website is faring pretty well :)

However, there are a couple of potentially toxic backlinks, so let’s take a look at the full “Audit” report.

Overview Audit Remove Lost&found Disavow About

Forreview 1,407  Whitelist 0 | Alllinks 1407 Add backlinks
Move group of backlinks Group by Search for domain Follow & nofollow Toxic markers Audt bypes
| Domain | URL Q, poman All | Follow Nofallow Any roxic markers ] | Al v

¢ Title and m  1-10 out of 359 domains (ot .
PS:?;.‘CE URL ' backlinks: 1,407) Anchor Text ¢

Alexa Top 1000000 - Alexa.comhk - Alexa website ... robbierichards.com
netp://topalexa.com. hk/alexa_29heml (7 beanded ~

MEeCMOTD TeMest - [MCKOHTHAA NROTDaMMa Google Penalty Removal Service
nttp:/fpeugeot207club.ru/viewtnpic php?post m

By default, it lists the backlinks in order of toxicity (highest first) so you can easily uncover those harmful links.
In this instance, we can see a couple of websites with relatively high toxicity scores.

Click the link to view the page and view the link.
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httpy//peugeot0 7 club. ru/viewtop c.php?posbdays=0&postorder=ascistart=10208k=27118

PageScore oL I ke

Geegle Penalty Remaoval Service
Lobannst ITyCTR 26 CEyYHE
SdyfghB recover from google penalty
Ge check out this fun webpage:
Geegle Penalty Service

abanrerms cTpcTR 4P Coryms
8goispé Google Penaily Remoaval

1 just found this neat website..

=
Google Peralty Removal Servicel k ' I n k

Lofapnsied STyCTR 25 ooyl

ofkalem Google Penaity Recovery

Check out this fun url..

Here, we can see that this is most definitely a spammy link. It's a Russian forum of some sort, and my link clearly
doesn’t make sense in the context of the page.

This needs either removing or disavowing.
In the top right-hand corner, you can see a few options to either “disavow”, “remove” or “whitelist”.

Here’s what these buttons do:

e “Disavow”: Adds the URL (or domain) to a disavow file.

e “Remove”: Adds the URL (or domain) to a manual removal file (i.e. a .csv for your own reference, so you can
then contact the website and request the link be removed)

o “Whitelist”: Add the URL (or domain) to a whitelist; this is useful if you feel SEMRush made a mistake in it's
toxic analysis of this link. Whitelisting will ensure SEMRush doesn’t grade links from this URL/domain as
toxic in future.

In this instance, | think “disavow” is the best option.

Click the “disavow” button and it'll be added to the disavow tab; you can then upload your disavow file (from
Google) and SEMRush will add the link to it automatically. You can then submit this directly to Google.

#25: Find (And Manage) Thousands of Link Prospects in Seconds with the Link Building Tool
Imagine if you could find, vet, and manage thousands of link building prospects in seconds...
Enter the SEMRush Link Building Tool.

Here’s how it works:
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1. Enter a list of target keywords + competitors and let SEMRush work its magic!

2. Select from best prospects (from the list SEMRush kicks back)

3. Reach out and secure the link without ever leaving SEMRush!

(seriously, this tool is a game changer!)

Here’s how to do it:

Go into one of your projects and select the “Link Building” option.

Features Prices Help Hewy Webinars

N SEMIrUSH

Acpderrny W

Blog -

= Back to Maln Menu

Robbie Richards a

Share

Dashiboard
Backlink Aydt
Link Buldng [0

Site Audit

Thae Site Audt Tood 4 a website health chediers that detedcts
nues relsted (o crawlshibty, tontent ek ssd codng

PROJECTS
o # Setup
Social Media tool
Social Media tool willl et pou trach wocial pdsence, SCtivity
and engagerrmnt of you and your competitory in Facebook,
Twitter, Googles mstagram and Yo Tube
& Setup
[0 Backlink Audit
Rebbie Tonunl indich Limky (hached
S 1 1407

Please send your commeents, suggestions and ideas to projects

feedhac kiPvenrush.oc

Dashboard: Robbie Richards

Position tracking
The Posion Trackng Tool Miows you Lo get dady updates

on postiom in Cooglhe's top 100 argeni snd paid warch
s

& Setup

E=3 Social Media Poster

Publish ol schedule posts MT04E Mapdd 300 AElwo ki
ave Ui on sl maragng, srabyre your content
orgrance st more

SEO ideas

SEO e s tool of Pers 3 comple
thinga youu can do to enproe §
Optimization For Elect Dages |

# Setup

=) Brand Monitoring

wrvice on the web and social |

IO Link Buiiding

3594

[0 Ads Builder

Note: If you haven't already set up a project within SEMRush,

PPC Keyword tool

ch, create and manage you
wih PPC Keyword toel. O
ad grosps with st one ol

" CHT Organic TraTTc nsighes

you will need to do this first.

Next, you'll be prompted to add up to 10 keywords you want to earn high rankings for.

Content tool

82/118



" Keywords KeyWDrdS W= United Stat

4
.k building strategies
ink building
ea haols

semrush

And up to 10 competitors.

w Kestore inibas st

m Why we need it

you wanrt to

-entertarget-:..

ENETESE B, il TTesTh your niche,

g Faaee E Y 0 Bpwengna s Fan

ke

eywordas nere
s 0

Then youwill be 22le to work with the

s B selected prospects so you can contact

these webskes to request a backlink.

We hecd Byery saurce against 45

factors to determine iF baddinks would

be a qood At for your prefile
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Competitors

« LCompelRors

low | nder.com

ubersuggest. o
timfelmingham,. com
kevwordtool. o

rebekahr e com
blogmarketingacade my com
po NEbankseo.com
guieisro.com

ahrefscom

LINK BUILDING SETTINGS "™

m Why we need it

We will analyze who Laks to your
US wompetitors and help you get Laks
e n te r_m powerlul site sources
il CAN Q0L & SLPONGE"
backlink profile.

competitors

Additioneuy, we wll collect all the

h e rte-u. to backlinks that need to be

wie will Alea Mind your goad last
backlinks $o that you can recover them

Remove existing prospects

Then click “Start Link Building”.

After a few minutes, SEMRush should kick back something that looks like this:
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Dashboard » Projecks Robble Richards Link Buiding

Link Building: Robbie Richards &=

Last update: Wed, Aug 16, 2017 Gongle Search Camsale: conrect © Mail e Al

Prospects  InProgress Monitor  About

Manual Upload Lost Backlinks Rejected
0 0 0
Add
All Prospects woah! thousands (===
Search fo- domain URLType Keyword TLD
8 «v wv [«v] Of prospects
Source Domain, UKL Example and Snippet 1+ 10 out of 3,594 URL Type { g It 9 mating ¢ Add to In Frogress
MaZ.Com
https//moz.com/community/q/yahoa-anusersdink-bulding 2
Ceneral 7 61 S5/5A Add with b4
Domain Quality Domain Relevance Domain Health
Backlnks Top 5% Comman categories € We are preparing your cata with Backlin« audit
192K Internet & Telecom Theratng could e changing

Business & qdasrial

Basically, SEMRush has done all the hard work for you and found thousands of link prospects (that it thinks are a
good match for your website).

They look at 50+ factors to determine these prospects, so they’re usually pretty damn good!

Anyway, all prospects are given a rating out of 5. You can also see a bunch of other data for each prospect.
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All Prospects

Search hor domain

E

Source Domain, URL Example and Snippet

maz.com

ttpsy/mez.com,/ communityy g

Demain Quality

Keyword  TLD

All v Al W

URL Tyne Domain
il S0re

Fa

Ceneral

Domain Relevance

Incernet & Telezom

Trust

= Racing And to In Progress
Sore :

BETX]

Domain Health

W are preparing your data with B 1k A

The rating cow' d be changing.

Business & Incdustrial
Arts & Entertainmen:
Computers & Clectronics

gotchsea.com
ubersuggest.io
linkberd.com
kwfinder tom

paintblankseo. com
" !
N krywardtoal o

ahrefsaom

Some of this data is crazily useful!
For example, there’s a “complexity” rating, which tells you how difficult getting a link from this website is likely to be.
There’s also a “Trust Score” and many other ratings related to domain health.

This allows you to make decisions FAST.

Basically, all you have to do is to sift through the prospects, pluck out the ones you want to pursue, then use the
drop-down to select an appropriate outreach strategy.

Example:

KISSmetrics is one of the prospects on my list (for RobbieRichards.com):

blog.kissmetrics.com

S

https://blog. kissmetrics.com/natural-link-building-101/

Blog 54 39

Definitely a great prospect!
I know KISSmetrics accept guest posts from time to time, so I’'m going to opt for guest post outreach in this example.

To do this, | simply click “Add with” and select “Guest Post” from the drop-down.
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Select the outreach strategy:
Manual link €3
Directory/Catalogue )

Add link to article €

Blog 32 S5/5Aa

Product review

Guest post €}

»main Relevance Domain Health Recover lost backlinks

o Customize your outreach strategie
ymmon cateaories € Wea ars nrenarinaunurda

The prospect will then be moved automatically to the “In progress” tab — this is where you can begin (and manage)
your outreach!

Let’s take a look.

Link Building: Robbie Richards &= [ C erun conouign|fc]

Last update. Wed, Aug 16, 2017 Goog.e Search Cansole: cornect € Mail oo Add

start outreach
Prospects InProgress Monitar  About
Search Far domain \ Outreach strategy Prospect souroe here

Q I All v Al W + Impart 1, Export
Source Title, URL and Snipoet  1-1outof1  Rating 0 Outreach strateqy Emnail Status Aictions
blog kissmetrics.com
https://blog. kissmetrics.com/naturalli...

f Link @1 " @kissmetics n Contact page

Domain Quality Domain Relevance Domain Kealth
Backiinks i Top 5% Common cateqories €) Salety Rark 0
109,65 Imternet & Telecom -6

Business & Indust-ial

Starting outreach for this prospect is as simple as hitting the “Send” button.

This will bring up an email composition area where you can craft the perfect message and send the outreach email.
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Search for domain QOutreach strategy Prospect source

Q | Guest post W All v + Import . & Export

Source Domain, Outreach Strategy,

Status
X Close

blog.kissmetrics.com

Guest post v Contact blog.kissmetrics.com by email
First emall message

Not sent

https@blog.kissmetrics.com

v Undo & Save template

auDject

Guest Post Request

Hello,
I'm Robbie from RobbieRichards.com,

| was wondering, do you still accept guest posts? | remember seeing a couple of guest posts back in the day but not sure if
you're still looking?

If you are, I'd love to write something for you. | have a few ideas in mind.
Let me know!

Cheers,

Robbie @
m | have sent it manually

Hit “Send” and the outreach is complete!

This saves a ton of time when compared to exporting data to third-party tools!

#26: Find High Quality Link Building Opportunities

Semrush provides the capability to analyze your competitor backlinks profiles.

You can can uncover the number of backlinks, referring domains, follow/no follow and top level domain distribution.

These features can help you better understand your competitor’s link building strategy and highlight new sources
you can tap into to build backlinks and referral traffic.

Backlinks Overview:

Go to Backlinks >> Overview and enter your competitor’s domain.You'll see the following high level metrics:

88/118


http://www.semrush.com/?ref=14255390
http://www.robbierichards.com/seo/steal-competitors-backlinks-rankings/
http://www.robbierichards.com/seo/13-killer-link-building-strategies/
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Dashboard Domain Ana) B Send Feedaack

Backlinks: backlinko.com * o

Overview Backlinks Anchors Referring Domains ReferringIPs  Indexed Pages Comparison Quick Batch 0

Total Backlinks Referring Domains Referring IPs i Trust Score
21.9K 4.3K 4.4K 48
New & Lost Backlinks
Chart Seope: Root Demain . [ New [ Lonk ’ Hotrs - M 1Y Al Teme
, —_ = W . 0
- s — 85— —3% 8 ——3
Backlink Types Follow vs Nofollow
0
86% 14%
18,64 ER L
Fallow nolelow
17K 151 farm 37
et image Frame

Pay attention to the number of referring domains. This is a strong indicator of the diversity of your competitor’s link

profile.

Alarge number of relevant referring domains will boost a site’s overall domain authority.

Another piece of data you’ll want to look at is the type of backlinks your competitor is getting.

As you can see in the graph on the previous page, over 97% of Backlinko‘s backlinks are “text” links. This is another

indication of a killer backlink profile. The site likely has a large number of contextual backlinks.
The best kind :)

Backlinko also has quite a few .org backlinks.
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http://backlinko.com/

TLD Distribution ()

.gov

.edu

com EEE———

other 1HNNGNGGS

106 .org,

links in total

Backlinks from these TLDs will typically pass more authority onto your site.

Referring Domains

From the Backlinks Overview page, click on the “Referring Domains” metric.

.edu, and .
!

<1%

<1%

-

70% 2,960

4%

2%

24%

<

You'll be able to see a table containing all the domains sending backlinks to your competitor’s website:

Referring Domains 1

Advanced F ers

9w

Coman . .
‘juwtu'

3

43

Trust
Score

0 < RootComain O
shooplussir &
maret ngfarums net (2
hdgonlire.ne: L
retvantagemarketing.com 2
gofuddbiz.com 12

ahrefs.com 2

-100 (4,281)

332 = TRA27127.65
1,012 104.196.203.82
567 BB 37.1687.1358
486 S5 98.124.251.205
414 B8 708.59.165.97

2 BE 1M2497.232

E 'wJ&bI‘bl.‘b

Flest
Seen

L=

03 Jun 2017

17 Feb 2016

27 Now 2016

03 Agr 2007

i4 Feb 2017

Z3Fed 2016

U7 Jan 2016

i Cxport

Last
Seer

o

28.Jun 2077
30.Jun 2097
30.Jun 2077
27 Jun 207
Z7 Jun 2097

16 May 2017

£9 Jun 2097

Brian has nice list of high PR domains linking to his site, including a healthy mix of net, .org, .com TLDs.

You can also see how many backlinks are coming from each domain.
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ACTION ITEM:

Look closely at the type of sites linking to your competitor.

In this case, it looks like Brian is active on forums such as Warrior Forum and Inbound.org. These are communities
you could start engaging in to drive traffic to your site.

inbound.org £ = 104.20.12.245 23 Nov 2016 29 Jun 2017
rebill.me (£ 31 mm 178.248.236.12 14 Sep 2016 12 May 2017
Iwa" orforum.com (2 IE §2.72.713.7% 20Jan 2017 10 Jun 207

He also has a large number of links coming from searchengineland.com and kikolani.com. He might be guest
posting there. Maybe an opportunity to pitch a guest post of your own...

He has 46 backlinks coming from Scoop.it. This could indicate that he is leveraging the social channel to promote
his content.

Backlinko is getting links from AllTop indicating that he may have submitted his domain to the directory.

Smart move. AllTop provides authoritative backlinks for hundreds of different business categories.Use these insights
to guide your own content and link building strategies.

Backlinks

Ok, so you know which domains are linking to your competitor...

Now, it's time to see which specific pages are linking. This show you exactly how they are getting their links.
Are they using guest posts, forum marketing or directory submissions to build links and drive traffic?

Let’s find out.

Click on the “Total Backlinks” metric.

You'll be able to see where the backlink originated, as well as which page on your competitor’s site received the
backlink:
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http://searchengineland.com/
http://kikolani.com/
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Backlinks 1- 100 (21,871)
@ Search by anchors Q l All links | Follow Nofollow

rust

— i Source Page Title and URL | Target URL £

Seo hero ] Chieck K e, 20t S0G
R1 Source: hetps:/feea-heraninjaf 2

arget: http://badklinka.com/fsearch-ang... 12
[ ke SEa F = T Easy SEens | C i [;

D SOUN O "'T'Z‘u"'_.'\l-'?h( L7 el f‘l';."l"!‘ﬁ.'f'.._ i'_’
Target: http:f/baddlinko.com/the-definiti... 2

Cleuchar Npow8nan atoar M8y 1F Tr v
Source: hrtp://blag doudhaz. com/proas... 2
Target: heep:f/baddinko.com/flong-tail-ke... 12

antent Upgrades Pra: Create Content Spe
kD Source: hetp:/feontentupgradespro.com) 12
Target: http://badklinko.com/ &

By type

All b New © lost O Adva

Anchor Text

strong position in SEQ rankings is a
gradua.

Guest post on relevant Htgﬁ

Long Tail Keywords

Bacilinka

nced Filters ~

Other useful metrics including the anchor text and number of other external links pointing to your competitor’s site

from each referring page.

You can also see if the links are follow/no follow.

One thing to note here is that Backlinko has a nice mix of brand, keyword and naked URL anchor text.

Penguin-Proof :)
So, you have a huge list of backlink URLs...

But, how the heck do you extract actionable insights?

Filters.

You are able to filter the backlink URLs by “type” and “zone”:

Backlinks 1 - 100 (21,871)

bIEI Search by anchors Q ‘ Alllinks | Follow | Nofollow | By type | Al
‘ Include w | Zone V' "ae V“‘
coop
‘ 4+ Add one more
cy
= (@
Apply Filters | Reset ‘
de

I might want to see how Brian is getting his .org backlinks, since these are powerful links.

I'd filter the results by “zone” and “.org”:
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| <+ Add one more ‘

Apply Filters Reset

Page - Trust -
Scoruo b SCM‘EG bt

34 30
21 3
20 3

Source Page Tit | Target URL €%

How to Start a Blog: 7 Easy Steps to Create
Source: https;//websitesetup.org/create... 2
Target: http://backlinko.com/the-definiti... £

UW IMAGES - Modern Home Gallery and Blog
Source: http://www.uwimages.org/ (2
Target: http://backlinko.com/on-page-seo [

ICD CDEA Online Portal | Bright ideas Online
Source: http://www.icd-cdea.org/ (2
Target: http://backlinko.com/on-page-seo [

This will return a list of only those .org sites linking to the domain.

Anchor Text €

Guest post on relevant blogs

on page SEO

On page SEO

See if there are any backlinks you can replicate in your own link building campaign.

Indexed Pages

How would like to know which specific pages on your competitor’s website are attracting the most links?

Go to Backlinks >> Indexed Pages.

You'll see a list of your competitor’s best link building assets:

Indexed Pages 1 - 100 (161)

Title and URL £

Link Building for SED: The Definitive Guide (2017 Update) k

http://backlinko.com/link-bullding 2

SEOQ Training and Link Bullding Strategles — Backlinko

hetp://backlinko.com/ 12

Google's 200 Ranking Factors: The Complete List
http://backlinko.com/google-ranking-factors 2

Link Building Case Study: How | Increased My Search Traffic by 110% in 14 Days
http://backlinko.com/skyscraper-technique 2

11 Critical Search Engine Ranking Factors (1 Million Results)
http://backlinko com/search-engine-ranking 2

Domains @ 3 ™l @

232 1
3,193 1,139 8
2,616 979 N
1,704 588 25
1,083 567 A44
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Sort the domain column to return results in descending order.
Backlinko’s list of Google ranking factors has attracted the most referring domain backlinks.

If you're in the SEO/Ilink building space, you instantly know that content targeting this subject could be used to build
links and traffic.

Take a look at which of your competitor’s posts/pages are generating the most backlinks. This will give you an idea
of the types of linkable content you can incorporate into your own content strategy.

Explore the content in depth and see if there any opportunities to expand and make it better.

This insight forms the foundation of my content promotion strategy.

ACTION ITEM:

Enter your competitors domain and check the “Indexed Pages” report to find which posts and pages are attracting
the most backlinks and referring domains.

Click the referring domains link and see how different sites are linking to your competitor’s content.
Are your competitors building links from guest posts, roundups, resource pages, blog commenting...?

Now you know which topics generate the most links and where your competitors are getting those links. The next
step is build a superior piece of content and replicate as many links as possible. Or, at least use the insights to guide
your own link building strategy:

REFERRING DOMAINS 1-94 (94 Filters

Domain Score Root Domain Backlinks ¥ IP / Country
13 M red-aede.es 8 BB 151.2364485
3 A automotiveinternetsales.com ——p» 8 B 208.82.16.68
1 # Zoreateablogsite com 6 EE 13225423186
21 A [mpactbnd.com 4 BE 23.159.137
0 @ thestorviellermarketer.com 4 [#] 184.170.140.136

#27: Analyze Link Sources at Scale with the SEMrush Quick Batch Tool

OK, let’s assume you’ve looked through your competitors backlinks and identified a bunch of websites they’'ve
written guest posts for.

Good start ;)
But, how do you know which one of these websites has the best traffic potential?
And how do you know which website will give you the most powerful link(s)?

Enter Quick Batch.
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Quick Batch allows you to quickly compare up to 200 URLSs. It kicks back a bunch of metrics on one screen that will

help you to make decisions...FAST.

For example, | pasted a few guest posts by Brian Dean (AKA. Backlinko) into the Quick Batch tool and selected

“Root domain” under the Results scope dropdown.

Quick Batch Comparison

Enter up to 200 URLs, one per line: EZ2]

http://pointblankseo.com/4-unique-link-building-ideas
http://www.buzzstream.com/blog/7-ways-to-make-email-outreach-link-building-more-effective.html

https://ahrefs.com/blog/the-ultimate-guide-to-reverse-engineering-your-competitors-backlinks/
https://www.hitreach.com/101-lessons-from-five-years-of-seo-by-brian-dean/
http://okdork.com/how-you-can-create-content-that-generates-40000-targeted-visitors/

®

Results scope | Root Domain v

Here’s what it kicked back:

By Metrics (5)
No.  Damain or URL i 3 .03 Bakdns 3
‘ -ahreh..-c: m 156,455
; hitreas 1_r-'.vn 49
okoore.com

pontlankses. com

buzzstream.com

Follow [ Nalollow

Teext

Image

Earm

Clear all

o EARWIL

Fame  Info

If we order by Domain Score, we can see that getting a guest post on Ahrefs.com will probably result in the most

powerful link, closely followed by Noah Kagan’s OKDork.com.

You can also use the Quick Batch tool for finding “skyscraper” content ideas.

Let’s say you have a list of URLs from a bunch of different websites (maybe you scraped Google SERPs for a term

like “link building”.

Paste these into Quick Batch, select “URL” under the Results Scope option, and then order by “domains” to uncover

the pages with the most referring domains.
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By Metrics (103;

Doemain . . Trust
No. Domain or URL Seore - Soore | = Backlnks
1 http://pointblankseo.com/link-bullding-strategies 22 19
2 http:/fwww.seobook.com/archives/001792.shtml 2 :

http;-f,-‘moz.comr’begmners-guidc-ta-seofgrowmg-:opular'rry- _ 1 _
el great "skyscraper” ideas *

http://backlinke.comAink-building

4 18 14 3,7
5 https://moz.com/beginners-guide-to-link-building 16 14
f A
& https.//moz.com/learn/sea/anchor-text 16 »
s - [
7 http://www.buzzstream.com/link-building 1 .

These are potentially great “skyscraper” content ideas :)

ACTION STEPS:

Paste in a list of URLs into textbox (one per line).

Select URL or Domain under Results Scope (depending on whether you want to analyse the entire domain or just

the URL)

Order by the metric you're interested in (e.g. “domains” when researching potential “skyscraper” content ideas).

Competitor Comparison

Finding competitors can be somewhat difficult, especially if you’re new to an industry/niche.
Luckily, SEMRush has a comparison tool that allows you to do this in seconds.

Here’s how it works:
First, enter your domain (or that of a known competitor) then navigate to the “comparison” report.

You should now see an overview of the domain you entered, along with 5 “add competitors” boxes.
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Backlinks Comparison

T8 Ruool Soren v

| @ tacklinkn ram Addel oo paetit o | Ak competitoms | Ade compebibors Add ramoetitors Al omipet itoesa |

New Backlinks
Chart Scopec Moot Comain

add competitors here!

M 1Y MATire

(Pm using backlinko.com as Brian is, in fact, a competitor of mine :D)
But, like | said, what if you don’t know who your competitors are?
Don’t worry. As soon as you click inside one of these “add competitors” boxes, SEMRush will actually suggest

competitors for you.

[EM Root Domain +

| @ backlinko.com | ‘ Add competitors ¢ | | Add competitors ¢ ‘ | Add competitors ¢ | ‘

COMPETITORS

New Backlinks : ,
seonick.net

Chart Scope: Root Domain

serps.com
7.5k keywordtool.io
ahrefs.com
neilpatel.com
g 2K
_: | 12 lan

Let’s select a few.

SEMRush will now show you how your domain compares to that of the competition.
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AN Rl Damain « Rzt Dharmabn Raat Domain « Raat Dorrain

| ® backiinka.com secnidones ahrefs.com @ nellpatel com Add comOetitors Add competitos o E

New Backlinks

Chart 3Xofe. Roct Domain IM 1Y All Teme

By Mekr .'s§| By Referring Demains

Camain Trust

Domain ar URL Sore el Backlir: Domains Foliow [ vofollow Text Imange Form  Frame afo
@ backlinka.com (You) a4 ™ aT ot 3K 3.1K 21.7K 151 0
onick.net - . i 13,25 2.5 15 &K " X
o ;-.' J" - ¥ LM " L ]
il I 45 N 1K 1% 2 )
ahrelLonr ad . |EE 4EE £ 60D 452K/ K ¥ 0
@ rellpatelcom . - . . . 6K, 10

Pay particular attention to the graph, as this shows new backlinks over time. If you see one of your competitors have
attracted a bunch of backlinks just lately (as ahrefs.com has in this example), this probably indicates that they’re
doing something right in terms of link building.

Investigate further!

Below this, there are some stats showing how the domains compare. Here you’ll see referring domains, backlinks,
domain score, and much more. Use this to glean deeper insights into your competitor.

ACTION ITEMS:

Enter your domain (or the domain of a known competitor) into SEMRush.
Go to the “Comparison” report.
Add competitors (either manually, or using the suggestions from SEMRush).

Look for competitors that are actively building backlinks, then investigate further. There is likely a lot you can learn
from them, such as what type of content is attracting the most backlinks, what type of backlinks they’re attracting,
and so forth.

#28: Scale Competitor research with domain comparisons
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It can be difficult to see exactly how you stack up against the competition.

The Semrush “Domain vs. Domain” report makes it easy to analyze up to 5 competitors at once, across both organic
and paid search channels.

This can help you build high performing organic and paid search campaigns based on your competitors most
successful keywords, saving you a lot of time and wasted ad spend.

Go to Backlinks >> Domain vs Domain.

Enter up to five domains you'd like to compare across organic and paid keyword data:

Domain vs. Domain“

Enter up to 5 domains to compare, select keywords and intersection types, and press the Go button.

helpscout.net @ jitbit.com @' ) E
Organic Keywords w Organic Keywords w Organic Keywords w l
*——

Organic Keywords
|

Paid Keywords

PLA Keywords |
helpscout.net helpscout.net helpscout.net
jithit.com jithit.com
groovehg.com
32,804 353 215
Hit “Go”.

You'll see how each domain is ranking for common keywords.

This tool will show you how you rank against your competitors in organic search:
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Keyword Helpscout.net = Jitbit.com 5 Groovehqg.com

help desk software 28 18 18 2,900
Zendesk pricing 48 37 16 1,300
helpdesk software 27 24 23 720
email management 23 60 33 720
helpdesk ticketing system 77 4 30 720
email management software 4 35 17 590
it ticketing system 77 g 10 480

Toggle to the chart view to segment common and unique keywords for each domain:

helpscout.net * groovehq.com = 2,955

100/118



By clicking on different intersection points within the venn diagram you’ll be able to view common and unique

keywords, as well as the keywords your competitors are ranking for but you are NOT.

You can repeat the same process to see which keywords your competitors are bidding on in paid search, but you

are missing:

Domain vs. Domain*

Enter up to & domains to compare, select keywords and intersection types, and press the Go button.

CEEN  EEIN  CEZZEI

Paid Keywords -

Paid Keywords -

What if you're setting up a new campaign and don’t know where to start?

Enter at least 3 competitors into the Domain vs. Domain and select “Keyword Type”:

IIFR

L Lo Y S

H uUs ‘EUK == DE
Sl

26 mone... s
Back to the old desagr of the Domain vs. Domain

Domain vs. Domain O robie |

Entef up to ¥ domains to compare, and press the Go button,

d

N\

Paid Keywords -

Select keypwords' type

(@) Drganic

[ ) Paid

15 Feb

() LA

T e e opling, Swsltoh [o

By default, this report will show a list of the keywords each of your competitors are targeting and provide ideas for

keywords you might want to consider including in your campaign:

helpscout.net (by organic) (I groovehg.com (by organic) (I zendesk.com (by organic) 1

2| Fiten

Kepword Helpicoubnet =  Grocwehgoom = Tendeshcom =

zarcss 28 50
i I pBrwk 1 1 a

i i f B i a0

KWs each of your competitars
is ranking for organically

wark a5 bl
wiiat 5 cusiomer pervice o 56
cusiornar serdce definition ! B4

L]

21

a0

40.500

16, 100

12,1700

B, 100

8,100

5,400

1000 1, 500N

Shaw Lable View

Enable Charfy

¥ E e
CRCIUSD = Campebitve = Rewlis = Teend I

520 040 B.080.000 _
3.00 oz 253000000 [l
B13 a4r 2 180,000 _
(11 0o 7 260,000 -
750 ooy eczooonoo |l
06 am 18000000 gl
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You'll be able to see where each competitor ranks for the search term, find out search volume and assess the level
of competition for each keyword.

You can remove overlapping keywords by selecting “Advanced Mode” and adding your domain to the report and
selecting the “Unique to the First Domain” option:

Domain vs. Domain*

Enter up to 5 domains to compare, select keywords and intersection bybes, and press the Go button.

helpscout.net s »ovehq.com

[
T - - o { All Keywords
Ortanic Keorts | UL Unique to the Ffirst domain's keyword —

“ Common Keywords

| Unique Keywords

This remove your keywords from the report and leave you the unique keywords of the three competitors you'’re
missing.

Export the search terms and sort by level of competition to find new low-competition keyword opportunities to target
in your search campaign.

ACTION ITEM:

The Domain vs. Domain tool can also help you save money by identifying the keywords you are bidding on in
AdWords, but already rank for organically.

Enter the same domain into the report. Choose organic keyword type for one and paid keyword type for the other,
with the common keywords filter selected:

helpscout.net

helpscout.net
Organic Keywords v Paid Keywords v

Next, filter the list of keywords to only show those ogranic keywords ranking in the top 3 organic search positions.
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+ Add one more |

Apply Reset Cancel

Statistically, keywords ranking top 3 in organic search get the same, if not more traffic from the SERPs than top

ranked PPC keywords.

Keyword Glalsaia oS- Helpscoutnet 5  Volume §  CPC{USD) =

customer service email management 1 3 20 13.32
email support ar 1 2 10 0.00
customer service email software Bidding on pricey KWs 4 2 10 22.21
they already rank highly
/ for in organic search
freshdesk alternative 1 1 30 25.81
freshdesk alternatives 2 1 10 39.03
il man 2 1 30 17.95

#29: Create Powerful Data Visualizations

The “Charts” tool is great for producing quick data visualizations for up to five different domains.

You can generate graphs based on search traffic, number of keywords, traffic price, new keywords and much more:
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Here is a graph showing the blog’s organic search traffic

increase: Chart Tool

-

‘ http://backlinko.con E‘ ‘

' Organic = Total Key... w Total Key...
' Organic a |mains |#) Same type for
|
Total Keywords
l Traffic Clone this chart |l
| Traffic Price
New Keywords i
¢ &
€| Lost Keywords rvour domain
Improved
Keywords
Declined
Keywords
alendar 10 days I Ve year | year | 2 years | All time J _. Expart v |
e a - .
e o \ */\ [ -
= .__.--"'F =
I i T

. L

W — -

You can represent the data in a line, bar and pie graph format.
Export or print the graphics as a PDF for reporting.

The charts report can be used to forecast advertising budget by looking at the historical ad spend of your
competitors:

n | . m | .‘ mtetwals | Caleholsi 10 il | e et wear & YEas | il e | Export w

Traltic price

® [eget ooy £4%,091,700

\
D
b
|
g

S A — \ .__.f’\,/

Is your competitor increasing or decreasing their ad spend? Are they running seasonal ad campaigns?
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Another way to measure the effectiveness of a paid ad campaign is to compare the amount spent to the traffic
coming from paid ads:

1 1 \ i
| southwesk.com m | southwest com J | ]
| Adverdising - Traffic. ] Organic = TraMc Pr... ™ | | Advedising - Traffic | Advertising - Traffic W ] Advertising
#| Same databasce for all domains same type for all domains

.

I]] I. Ll I L | intervals | Calendar ‘ | 30 days l Yayear | year | 2years | Alltime |

Traffic
® southwest.com 3,035,034 \ /-' "“--..__..-—-\
g _-"“-\Mh s

Traffic price

® southwestcom  $77,515,944 R ~——

Above, you can see that towards the end of 2015 Southwest was spending less on paid traffic, but getting more
traffic. This indicates a highly optimized ad campaign that is generating the most traffic for the budget.

If your competitors are showing similar trends, it could be an ad campaign worth analyzing further and potentially
modeling.

ACTION ITEM:

Use the Charts tool to gain insights into the historical performance of your competitors organic and paid search
campaigns.

Look to see if they are investing more in their paid ad campaign:

300

¥
200 =

7.“_—_-—_t—-""'.-_‘
100~ Helpscout investing in more paid keywords ool |

Keywords

e L]

Drill in and look at which new keywords your competitor is targeting. Are there any opportunities you may have
overlooked? Identify related keywords and test them in your campaign.
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Type: New Keywords (Advertising)

Database: Google.com

Ke

50

0

The Charts Tool is also an easy way to see how your competitor’s organic search campaign has been performing
over time. Are they ranking for more keywords? Are they getting more organic traffic?
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We can see here that Helpscout has seen a consistent increase in organic traffic over the last three years. If | was
in the customer support/ helpdesk industry, I'd definitely be looking closely at their search strategy very closely and
looking for ways to model their success.

You can even use the Charts Tool to win new clients. For example, let’s pretend | am trying to convince Kmart that
they need more help with their SEO efforts.

An agency could compare the growth of Kmart's organic search traffic with Target. The graph below shows a clear
gap:

)| [crorteom ' i ‘Plot Chart  }

ctal . 3 = Total v | | Clear farm

l] . m | @ Intervals | Calendar ¥ days | Vewear | year | 2 years Export

Ermarcon (Google. com)

Traffic (Dfganic) 267,917

target.com {Googhe.com)

Traffic (Ovganick 6,733,718 b =™ i
1 *| May 2010

PP, ——= = & e e e T T
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If tables and excel spreadsheets aren’t your thing, use the Charts tool to get a quick visual snapshot and identify
competitors you might want to analyze further.

#30: Audit Your Website in Minutes with the Semrush Audit Tool

Semrush is continually adding new featured to it's already powerful competitor research platform.
On top of in-depth SEO, PPC and backlink analysis, users can now use it's new Site Audit tool.

Head over to the “Projects” tab and select “Site Audit” from the options:

Enter your domain and set up any of the advanced
crawl settings. You can select which user agent you
want to crawl the site, exclude certain URLs and
parameters, as well as schedule recurring reports £ :
highlighting the health of the website and areas for Slte AUdIt
optimization.

SITE AUDIT ¢

Check your website's health.
You will be able to:

° Find on-page issues on your website.
° Monitor how your website's quality is improving.

° Schedule audits and keep track of your website's
health.

Sibe Audit Setbings

Configure crawler settings

{¥ou can skip the step)
User agent ————p EEIINTIRUERIETTITTEE N MMozilla)/5.0 jcompatible; SemrushBot-5A00L9T; shttp:/fwanw

Crawl-delay Respect robots txt crawl-delay
Allavwefdisallow
URiLs

Sond an emall every Hime an audit s complete

# Domain and limit of pages " Start Site Audit Allow/disallow URLs —»

107/118


http://www.semrush.com/?ref=14255390

Once the audit is complete you’ll see a report highlighting any problems that may be occurring on your site that may
be hurting SEO:

Cwerview | Issues Crawled Pages Statistics Compare Crawls History

Total score Errors warnings Notices

24 167 465

TOP 3 issues; | Erors & wWarnings | Errors | Warnings

Crawled Pa ges 64 internal links contain nofollow attributes

5 04 35 images don't have alt attributes
C——

0 teinty e 18 external links are broken S50

® Booken 2 i

B Hove ssoes 43 '
EE—

Redirects (v}
® Blocked Z Wiew all Bovoes

In minutes I've been able to identify dozens of issues on my blog.

Select each of the tabs at the top of the report to get more information and find the exact areas that need
improvement:

Site Audit: robbierichards.com o

rivhbsarichards, com Deampbo; Dtk o Last updake: Sat, Feb 13, 2016 Pacgies ravwdad: SO005900

[
&

Sverview | lssues | | Crawled Pages Statistics Compare Crawls  Hiskory

m ERRORS WARMIMGS HOTICES SELECTANMSUE -

Errors \V/' 24
1B exbernal links are broken 18
1 pages have duplicate conbent Bsues 2
2 intarnal bnks are broken 2
2 pages returned 4XK skatus codes 2

You can export these reports as a PDFs to pitch potential clients and build reports.

#31: Keep An Eye On SERP Volatility With SEMRush Sensor
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Google makes minor algorithm updates on an almost daily basis, meaning the SERPs can be pretty volatile.
However, the SERPs are more volatile on some days than others.
They’re also more volatile for certain industries over others.

This is important to know.

Why? Because sometimes, you rankings may jump up and down for no good reason whatsoever. This can
sometimes lead to the question “what did | do wrong!?”

Enter SEMRush Sensor.

SEMrush Sensor =

Database: = Linibed Stabes « & Desktop  [] Mabile L] , 2017 = Read FAQ

SERP volatility

—

Overview  Personal Score  Advanced

Categories All categories
All categories 66 Wednesday, Augush

Arts & Entertalnment 74
Autos & Vehicles 62 6 6
B & Fit 6.2

eauty ness ° ! 1 0
Books & Literature 62
Business & industrial 65

: Position changes for numerous sites! Google results are shaking

T e — " up. This may be a sign of a possible algorithm change. Check IF
Finance 55 yaour site has been affiected.
Food & Drink 74
Cmn. L «» Embed widget
Health 5.4
Hobbiles & Leisure 6.1

SEMRush sensor shows the volatility of the SERPs over the last 30 days. This is great for seeing how your website
compares to the rest of the web. Plus, it can also be useful for spotting algorithm changes.

You can even drill down into various categories to see how the SERPs are faring in different “niches”.
Example:

It looks like there’s been significant volatility in the Sports “niche” over the past 30 days:
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Sports =~

Wednesday, August 16

8.5

Very High range
There're constant and massive tremors on Google search results,

suggesting a significant algorithm update. It's time to check If
your site is going down,

«/» Embed widget

However, this is pretty standard. Why? Because sports-related queries often require fresh results, such as current
scores and whatnot. Google, therefore, moves websites around in the SERPs a LOT.

Anyway, getting a general sense for SERP volatility is one thing, but this doesn’t really tell you much unless you can
see how your website is faring in comparison.

Luckily, this is exactly what the “Personal Score” tells you.

Overview Personal Score  Advanced

- A

Robbie Richards
G United States « English 0.5

Connect projects to view the personal
values of SEMrush Sensor.

Get score for proiects

RObbie RiCha rds Go to Position Tracking
Wednesday, August 16

0.5
A el
Low range
It's too quiet today. Google rankings remain unchanged.

SERP volatility For the last 30 days

* low = MNormal = High = VeryHigh

i

It basically looks at the keywords you’re ranking for and checks SERP volatility for them.

Looks like my website is staying strong :)
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| usually check this periodically and, if | see that my Personal Score is much higher than the average for my niche
(i.e. the “Internet and Telecom” category), I'll investigate things a little further.

#32: Track Keywords from Any Location in the World

Keyword rankings form the foundation of any SEO or PPC strategy. The higher you rank in the SERPs, the more
traffic and potential customers you will drive to your website.

Keeping track of where you rank for target keywords is very important for measuring campaign performance and
identifying areas of opportunity.

But, it can be extremely time consuming to manually enter search terms to monitor your progress in the SERPs,
especially if you're targeting hundreds or thousands of different keywords.

Enter the Semrush “Position Tracking” report.

This allows you to monitor national, regional and local search rankings for any domain or keyword, across any
device — mobile, tablet and desktop.

Here is what it looks like:

POSITION TRACKING

Visibility
United States

3 0 5 3 % dESktDp
@ + 'D']‘q- weekly change 8

Updated: 13 hoursago

Keywords:

8 A ors 1 gl 0

Go to report... i

You'll be able to monitor weekly changes in a website’s search visibility and track movement for individual keywords.
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If you rank #1 for every keyword you are tracking, your search visibility score will 100%.

From the main Position Tracking overview report you'll be able to get a historical view of search visibility of your
website and competitors, for the keywords you are tracking. You can also toggle the report between organic and

AdWords rankings:

it Upcate: 14 Febeuary, 2016 (13 hoors sge) | View all vetting

OVERVIEW  RANKIMNGES LANDING PAGES COMPETITORS DISCOVERY

: robiotion -

wwiwithst.com

Visibility Trend

TLITORLAL

14

last 14 days

You'll also be able to view a rankings table showing improved or declining rankings, identify the landing pages
ranking for each keyword and identify new competitors to track your performance against:

Rankings Overview 1-8(8)

Biny e A saarch lnm from B curmn

CEFTEENGN

: whanw jithit com
Haryword -
= 1 Fob Thoiul

1 vab based helpdesk

2 Fdaeed Pl poeth

Y e ek ACahing SyiedT
& i hokeiing sysdem

5 suppor] Boked $ystem

6 supph chebng Lysiem

T e ek Sofhaing

B hadpcesk soffwans

mendesk.com

1 Fahi

Teand

[¥]

(]

freshdesk.com

dFeln D | 1Feb

el

Trerd

14 Fab

2

[E}]

-k

The Semrush Position Tracking report also makes it easy to quickly identify which competitors are gaining or losing

the most visibility in the search engines over time:
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Competitors 1-10(412) Winners & Losers 1-10(462)

mt.l-. deag L E

L 2

L i aierm # blog e

B ne o - ) & & &
# v bl com 3 8 R T
® W Zendesk com B drasmdasl

» [ 1 »

F A P e halpoesss coe
P ahnBIpEEs oo B anra i

® i L B iy P

L TR i A F smares

Ll Sl P Dipg kel

The keyword grouping feature makes tracking thousands of search terms a breeze. You can group them by specific
keywords or brand names. Each keyword can up to 5 difference tags and be housed in multiple groups.

Export the data to excel or PDF to use in client reports.

#33: Build Professional Reports (in Seconds)
An essential part of any marketing is measuring performance.

For a lot of companies this comes as a monthly report highlighting metrics such as organic traffic increase, new
keyword rankings, PPC traffic and more.

The new Semrush Reports tool allows you to build professional branded campaign reports by simply dragging and
dropping widget into their pre-built reporting template:

Repart Buildes =

BUntitled

TN EETILAEN

28

Organic Search Summany

s
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Select the report widget from the left menu, enter the domain URL and select the device type.

You can also drag-and-drop heading and text blocks to organize data and add commentary to key metrics in the

report. Use the layout widgets to create columns.
It's difficult to illustrate just how powerful this can be, but I'll try to give a quick example...

Let's assume we were doing SEO for SEMRush.

We've been executing a few link building strategies over the past 3 months, and now we want to make a report that

tells the rest of the team the following data points:

1. Avisual representation of new links being built over the last 3 months.
2. How many of these were dofollow vs. nofollow

3. How these links contributed to organic traffic increases

Here’s the (very basic) sample report:

st | Report Bullder

O untitled

Mew & Lost Backlinks

new backlinks
over-the last 3
months

Backlnks: Follow vs Nofollow

T —
19%

Mefellew (291.TE|

Organic Search: Branded Traffic Trend

organic traffic trend \

#34: Use the Lead Generation Tool to Attract New Clients
Looking to attract more SEO clients?
Don’t worry, SEMRush has got you covered!

Enter the Lead Generation Tool.
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This allows you to offer your visitors a free SEO audit in return for their email address (i.e. they become a fully-
fledged lead!)

You'll then be free to follow-up on the lead and offer your SEO services.
Simple.
Here’s how to set it up:

Go to the Lead Generation Tool, fill in your details, then copy/paste the widget code onto your website.

Your audit widget code

Copy and paste the code provided anywhere you'd like the widget
to appear.

<!-- semrush siteaudit widget -->

<div id="ssa-widget"></div>

<script type="text/javascript"
src="https://www.semrush.com/leadgen/static/js/widget.min.
js"></script>

<script type="text/javascript">
new SEMRUSH.SiteauditWidget({
widgetBApiKey: "59559ca35£50e972b3b37£3a"

}):
</script>
<!-- /semrush siteaudit widget “-—>

" copy copy this!

You can edit/customise the widget beforehand — just adjust the settings on the Lead Generation Tool page
accordingly.
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Lead Generation i
customise

widget Settings Leads 0
Settings mdmhﬁsg?et')review

Email leads to: ‘abbie @robhisrichards com
Get a free page audit
Your Demalin:
mydomain.com
Translate or edit Title
widget: Get 4 free page sudi Email you'd like us to send your report to:

Carmain label

Your Domain:
Your phone number:
Froail Labsel
mallyou d | e us to send your report to
Phane abel Show inwidget B
Your phone numbe Optional 2 mwmm
Button text

Get my FREE audit!

I EEEETITI EEEEEEEE———————. £\, There are unsaved changes If you're dane making changes, click
Save,

It's as simple as that!

Now can start collecting leads right on your website. No coding required :)
How Does Semrush Get So Much Keyword Data, Despite Google's"Not Provided" Encryption

Some of you may be wondering how Semrush collects its data, despite Google’s move to “not provided” keyword
encryption.

So, | did some research and found an answer.

Rae Hoffman asked David Black, the Head of Customer Relations and Video Content Development at SEMrush the
following question —

Rae: You offer estimated traffic data for sites. How do you determine how much traffic a site is receiving without
access to their analytics? Additionally, You offer a listing of keywords you (SEMRush) believe drive traffic to a site.
How are you identifying those keywords and how does Google’s recent move to 100% secure search (not provided)
affect your ability to identify those keywords (if at all)?

Black: We take a database of the top 95 million keywords worldwide and automatically query each keyword on a
regular basis. Sometimes, as often as everyday, depending on the popularity of the keyword. Then, we record the
first two pages of search results for each keyword and parse that source data in order to determine which domains
rank for these keywords and where.

Since we’re looking at Google from the outside and reflecting what we see, that’s exactly why we’re not affected by
the “(not provided)” issue.

In order to determine a domain’s traffic coming from organic and ads keywords, our algorithms factor in the search
volume for each keyword in their report, along with their ranking position to find what percentage of the monthly
search volume is going to them based strictly off of where they rank on the SERP. We do that same calculation for

116/118


http://www.semrush.com/?ref=14255390

each keyword and then total it all up.

Plans & Pricing

There is a free version of the tool. However, the reporting features are very limited.

Plans & Prices

© Monthly Plans (' Annual Plans, Save up to $800

GURU

PRO BUSINESS

$99 uin, $199 2.

$39 ﬁinthly

SUBSCRIBE SUBSCRIBE SUBSCRIBE

Analytics Analytics Analytics
Results per report 10 000
Reports per day 3000 Reports per day 5000
Historical data x Historical data v Historical data v
Produ g Ad X duct Listing A X duct Listing A v

Semrush has three paid plans and three pricing options. The Pro plan is $99.95/ month. If you’re an individual
blogger or small agency the PRO account will be plenty.

The Guru plan is designed for larger agencies. It goes for $199.95/mo. The Guru plan allows you to run 3
simultaneous sessions (multiple people can be logged in and working in the account at the same time) and run more
reports and store historical data. You'll also be able to create branded PDF reports for clients.

The final BUSINESS plan is for larger agency teams (up to 10 users) who are working with a ton of data each month
across clients campaigns. Outside of the increased data access, you'll also be able to white label PDF reports and
get access to the SEMrush API.

The Swiss Army Knife of Competitor Research

Semrush is my go-to tool for keyword research, PPC analysis and competitor research. | use it every day to find
keyword opportunities, analyze PPC campaigns, brainstorm content ideas, and perform in-depth competitor
research.

At $69.95, the tool is by no means cheap, but if you act of the mountain of actionable data the tool provides, it will
pay dividends in a very short period of time.

And, although this review is very in-depth, | have only covered a small fraction of the tool's use cases.
If you are a serious marketer or online business owner, Semrush is one of those "must-have" tools.

$99.95
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GET AFREE 30 DAY SEMRUSH PRO TRIAL

Did you find this review helpful? Are there any ways you use the tool to get actionable insights that were not covered
in this review?

Please let me know in the comments below.
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