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k An SEO
‘News If's time to take our annual look at what's ahead for SEO professionals in 2020.
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What SEO strategies and tactics will work and help you dominate in the SERPs and earn
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?% This year, | asked 580% today’s top SEO professionals for their thoughts.
ocal SEO Guide

%PnC Page SEO 58585”6 the top 10 frends you need to know in 2020, according to the experts.

tent
?ec Aleal SEO Weidtall the SEO trends now? Download our new ebook: The Biggest SEO Trends of

ocnc évé?&oE 2020, Agcgrdlng to 58 Experts
\;Pupreer
seseC Trend #1: BERT & User-Focused Optimization

FPEbMadelopment
In 2019, the launch of Google’s new BERT algorithm got a lot of attention. Naturally, every

Alskpites AdSensseGprofessional wants to learn how to optimize for BERT.

qly

DIl Raverti
N ql e Ismgll, rather than focusing on how to optimize for that specific algorithm, take a page
igital Experience

Eogn’rent crke%m:gn Kelly Stanze, Search Strategist, Hallmark, who will be focusing on user-focused

Interngtiongl Sesptimization and the technical delivery of content.
Bocial'm g] ation and fthe technical delivery of confe

KilllSBuitsling In short, that means reassessing user access points to search and aligning content with

Bocit Setediu GHidle
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ok 'something is crawled, indexed, and served in a variety of
1ze said. “With users having more options than ever in how

) e e o e 1o prvacypoicy | Ven more important for SEOs o bear in mind the

lunaarmeniais or ciean arcrinecture and content delivery.”
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mlﬁeggdpecsorporoﬂon of BERT this year into the ranking and featured snippets algorithm,

g O\IN Us Google has taken a huge leap forward into making search really about intent matching
oglc:’% fs - rather pure string matching, according to Eli Schwartz, Growth Consultant and Advisor.
%gbmcrs _ , , _ _
“Content will truly have to be written to user intent rather than just strings that a user

@Icﬁ@lse might search,” Schwartz said. “Keyword research tools may even become less relevant
A v%\riISérE%on Blith the primary dataset for content creation coming from suggested queries. In 2020,
n

‘;ﬁews ] the really smart SEOs will get up from their desks to talk to customers so they can find out
Bﬁéﬂﬁ@ui%H&SEQr audience really wants from them.”
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et o efﬁ’ X6vAaIsion omitural language processing] NLP and deep learning research
EOEC% SEO Gu.d;gowmg down anytime soon, and you can expect search engines to shift even further

On(‘_c;cy OSII;(); gorg keywords to intent in 2020,” Dubut said. “Both practitioners and tooling providers will
n-rage viae
Tool box need to shift their efforts towards ‘intent research’ and fulfilling user needs.”

?ec?lmcol SEO Guide

Eg%ﬁ% c{:“ SAsjenn Mu’rhews Senior SEO Manager, Groupon, points out, Google is continually

ow ECIFC n ines o
E: scribe Q c?o‘rm ¥o optimize search results based on user intent rather than a focus on

arger
content/page to keyword matching.

'\i'- hirt Sho

NBpisL-onoP
“SEOs need to understand the nuance of what this means with their content as well as

WebMsdelopmegie o firm grasp on Google’s past updates leading to this trend.”

Alskptice AdSense Guy
We've all wanted to focus on intent for the last several years, and better understand what

Blglfai B\dver’rmngjourney of our customers looks like, said Duane Forrester, VP, Industry Insights, Yext.

igital Experie
Eogn,rem crke?@’v it's become such an important part of the landscape, it's integral to the survival and
|Igernc1hongl Se%roxﬁ'rh for most online businesses.

ocia [o]
KiHkSBuaikding  “If you focus on the customer’s intent, you'll clearly understand where you fit on that

ath,” Forrester said. “By providing the best answers for guestions on that path, you can
BocitiSMantin Guide P J L oty

more reliably capture and convert customers.”

wd Lt el L ok

nfc t 5 for advertising anc d analytics
a using this site, you agree to our M\/My bouT The|r |Ssue5, prob'emS, Gnd needs GT eoch Ospec'r Of

E Books the buyer’s journey much more, according to Keith Goode, Sr. SEO Strategist, IBM.
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mEﬁ‘[ﬁ' n élg/, we're going to have to extend our efforts far beyond the purchase in that

g O\IN Us journey to include content that addresses needs after the sale — support, opportunities to
oglc:)% tshn 5 Qdvocate, community-building and staying relevant for future purchases,” Goode added.
%gbincrs _ _ | |
ter Always focus on your customers, said Sam Hollingsworth, Director of Search, Elevation

ise

?ﬂm Ten Thousand

A v%\rtisé%%on SEJ

. ewé1 “Too many brands forget or fail to realize what it takes to attract and impress potential
g&gﬁgﬁ50m@m@s. They want real value,” Hollingsworth said. “Just like in a brick-and-mortar

ﬁis establishment, customers want to know that you're on their side, that they can trust you,
Al bl M~

l2dl.
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jearchEngne “adzooma » ¥ f -~ Q

2 Buide.to SE
]%faci' Eo?‘t%y%hmn, LaeReEO/Owner, Search Hermit, hopes 2020 brings a change where we

ocal SEO Guidet back to the qualitative, human side of search.

EBEGC)/ Policy

%’glf;%%e SEO Gf}tidﬁony marketers market their products and services having never spoken one-on-one

&’c fﬁfyd SEO @Lﬁ?ﬁ:jr target audiences,” Lyden said.

Elress terials

ocia ec{:oE , _ : :

OI;N gbc:rc nWitkeWY talking to our customers and understanding why they are behaving the way they
ubscribe

EPuPreer are, we are limiting our ability o create a smart and holistic strategy, according to Sarah

k&%&Shop Gurbach, Senior Account Manager, Search and Audience Insights, Seer Interactive.

PPebEadelopmae in 2020, | recommend you go and sit down with your customers,” Gurbach said. “Talk

fo them, ask them 1o tell you about their journey to purchase, how they used search, what
Alskpitte AdSense Gu% _ . -
they thought of your site. Use that data in every decision you make.”

lytics
Spg?tmlidverﬁsing
iqital Ex erie,&@er-focused optimization can only fruly be done by integrating SEO into a holistic

ontent c’rl“:'\tr'r'w’grke‘ring strategy. Ryan Jones, SEO Group Director, Publicis Sapient, said this will be the

\lgtgépc hrr?g |Jas cfcfzjcghes”r frend in 2020.

KHKSBuilding
“Now, more than ever, companies are going to have to stop treating SEO as a condiment

Booid Skentin GTH@PrheyJusT add on to their digital strategy, and instead treat it as a key ingredient of
ci-tu_ e L their business nlan” lones s¢ |, “SEOs are going fo have fo grow their skillsets to
e o personalize content ondads o make gnd digital stack. It's going to be less about fixing SEO

: . s for advertising ond analytics. marketing and business issues.”
By using this site, you agree 1o our Priva \ PQ”Q){
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imtarased



TTPEnd #2: High-Quality, Optimized Content

eddi
ollow Us

°2§% tshn » Anna Crowe, Assistant Editor, Search Engine Journal, said there is one thing that has

}(\s{g%nars been and will continue to be the lifeblood of SEQ:
r

?‘3 U@ése Content,

ertising on SEJ

{An SEO - _ | .
vINews ) “Content affects everything in SEQ,” Crowe said. “From your site structure and internal
g&gﬁéﬂﬁGuidialtmﬁﬁﬁaTegy to the types of links you build.”

{Qf.s.b-J:L_L:._.mlt"l =
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Sgﬂf%?lm “adzooma » ¥ f -~ Q
U'deﬁﬂ%@:ﬂﬂghmégﬁpeed to learn how to write or hire people who know how to write,”

tact
%?% SEO Guidright said. “Google’s editorial discretion isn't perfect yet — there will still be content that

PHVGCY Policy rgnks that shouldn't. But the day is coming when the best content will win.”

On-Page SEO Guide

Toolbox

ontent it your goal fo have the best content on the web for your topic, or at least an
?ecrf'mljz:ol SEO Mgﬁe yourg Y P

E’gecslso hﬁ%{fdkimpor‘ram subset of your topic, said Eric Enge, General Manager, Perficient Digital. By

%Eg:cr?bcgc ng8IRg Yovku will be future-Google-proofing your business.
areer

E@%&Shop “This allows you to compete effectively for long-tail searches (which still remains about
70% of all search queries), will help build your site authority and demand for your content,

WPebdgdelopmendt can be done in a directly ROI positive way,” Enge said. “In addition, this type of

Ao AdSens%p@L?rOCh to content is exactly what Google is looking for to satisfy user needs and

Braliss,

igital Experience
ontent Marketing _
. ]eSSﬁ McDonald, Global SEO Strategist, IBM, and Jessica Levenson, SEO & Content
[%ternqhon ] Searc
ocial media Strategy Consultant, both said 2020 is the time to move away from the obsession with

represents the type of market investment that Google will likely never make, because
verfisgiSogle is about doing things with massively scalable algorithms.”

KHkSBuitding  keywords. Stop targeting individual keywords, chasing pageviews, and “spraying and
Eocith Skkentia (3%%@”9” with content.

AL 0l L L N AN A m Al ;A b e e Ok N TOplCS

personalize content and ads o make

s :nfality to more of a topic-focus is to create content that

1g this site, you agree to our Privacy Policy.

rion holistically as opposed to just worrying about the single
E.—BOOkS keyword a page should be targeting,” McDonald said.
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H*E%giﬁeéggtsé%id to adopt a deliberate and methodically organized cluster of content that

g O\IN Us delivers comprehensive and infuitive tfopical experiences while meeting business
og;% *Shn 5 Objectives.
}As(gbmars “Know what answers the user needs next,” Levenson said. “Boiled down:
i
A V'X:"Sé'ﬁ%on sgJ* Understand who your audience is and how they search.

‘;ﬁgws ] » Understand the infent behind the questions they are asking or problems they need
ﬁéﬂﬁ@mde t

© %%Ive.

'lﬁ.s.b- ol A~ dl

SEO ~ PPC ~ CONTENT SOCIAL ~ NEWS ~
= t
SearchEngine ‘ N v f v Q
“adzooma
QP e te SBecute in this fashion for every stage of their journ., . .. a satisfactory topical

tact ADVERTISE ~ MORE ~
]% experience that serves their needs again and again.
occ:l SEO Guide

Pr Poli
'(‘_GCY olicy « Iterate because just because you do it well once doesn’'t mean intent won't change

On Page SEO Guide
Toolbox or someone else won't do something better.”

?ec?lmcol SEO Guide
Elreﬁs c{:“ *Another thing to watch out for, according to Aja Frost, Head of Content SEO, HubSpot:

ocia
ow ECIFC

E: scribe n@é’ﬁ‘f%n’r?&!‘nmbchzoﬂon

arger
k@%&ShOP “I'd recommend auditing all of your content for overlapping rankings and merging,
redirecting, and archiving as needed so every page ranks for a unique set of keywords,”
Web@adelopmsat g, “if your website covers the same topics again and again, even if you're
Ashetice AdSens%Ot‘ﬁWg these topics from different angles, your pages are going to knock each other out

ly of the results.”
Bpg?tai B\dverhsmg

Elglial Experies@020, it’s time to fake a hard look af the quality of your content — and optimizing that
ontent Marketi ng

Len‘r for users rather than search engines, said Michelle Robbins, VP Product &
I%ternqhong] Searc

ocia 19" Innovation, Aimclear.
KHKSBuilding

“In o way, the key to staying successful in search marketing 2020 is the same as it ever
Bocit iSeletin Guide
was - put out good content, with consistent brand messaging, in all your channels,”

A L . L~ ...

" ok gines become ever more adapted to natural language
>n content —in all forms - will win the day.”

2 it S Tor aaverfising anc d analytics
By using this site, you agree to our Privacy. F’Q[tg \ , . . . )
' ' ¥ 1al SEQ, the time is now to invest in good localization of

E Books content, said Motoko Hunt, President, AJPR.
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nmc%?ggl websites have poorly translated content that hasn't been edited for the
g o~|~ Us local tongue,” Hunt said. “If's not the placement of the keywords, it's about how well your
nepe e 5 content s written for the local audience.

}(\s{gbinars
#iice  Trend #3: E-A-T & Your Unfair Advantage

verhsné%on SEJ

ﬁgévf&w In 2020, Google will confinue to look at the overall reputation and E-A-T (Expertise,
SGui

%Jtr?wéﬁrgﬂveness, and Trustworthiness) of a given company and the individuals who

{ﬁ.s.b_mL_L:._.!:\lf'm.nhlich rentant An hohalf Af that camnang criA il R SEO Nireactar DAath Intarcictivia

SEO ~ PPC ~ CONTENT SOCIAL ~ NEWS ~

SearchEngie Jog N &
OUVEIU-dgﬁH%[%@:?EL?Io:e OEG;dEer time competing,” Ray said. “The a >s not only manifest
%%md them S oREEs reViewE Gnd feedback about your brand, but they also take the form of
ocal SEO Gui

Privacy Policy c#gchmcol Or security issues on your site.”

On- che SEO Guide
%00 OX Ray expects that it will become increasingly difficult to receive organic visibility for YMYL
e

[CIS

ri‘g"'“' SEQ @é‘lﬁh\doney Your Life) queries without the proper expertise and credentials to write on
ocia
E; ec:rc CEnthings torins:

ubscribe
arger

?PPh' tSh Trustworthiness will be super important for publishers in 2020, said Grace Kindred, Junior
- Ir O

NIi\R'BC . Technical SEO Analyst, News UK.

VPENEL deloPmBﬂwtere will be a strong focus on quality content and fighting against fake news,” Kindred
Alskpiics AdSensso@yyit will be more important than ever to focus on the frust value of authors (verifying

énq! m\ authors and showing their authority for particular subjects) and sites as a whole.”
igital Advertising

E'C,gr{!rgLFx c?rﬁ'(‘é?ﬁ%ordmg to Loren Baker, Founder, Search Engine Journal, opening up nofollow as a hint
[Igernqhongl saueisian attempt by Google to better understand the sources of news stories, the sources,

ocia
and references in large papers and academic study.

KHKSBuilding
BocitSkatia G M&]‘rch that with the credentials of the author (which can be defined by structured data
markup) and any fact-checking oriented schema, and we have an easier way for Google

wd Lt el L

K rthiness of @ piece of content, whether a news or

By using this site, you agree to our P

E Books
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nﬁ%ﬂ@g&&l’he offline is coming online, said Jason Barnard, Owner, Kalicube.pro. Every

oflow Us business needs to find its unfair advantage.
odca ts
€ I . H .
OE e “With entity-based search, the Knowledge Graph and the rise of E-A-T, our capacity to
inars
%g create an accurate and convincing online representation of our offline world will become

@Icﬁ@lse a major differentiating factor,” Barnard said. "All those offline events, conferences,
A V%\rrf:SérE%on @fards, partnerships, etc. that Google cannot see suddenly take on enormous
L ews ] importance. Pull them online and push them to Google to feed its need for understanding
ﬁgﬁgﬂ5@mdﬁ1@ég@oili’ry?
'1ﬁ.s.b-£LLC_\lr'l.:Jl-
SEO~ PPC~ CONTENT  SOCIAL~  NEWS~
- :

ssargl&ydne “adzooma » ¥ f ~ Q

]%mct vide to, o ok chaimexgallence (e.g., delivering within 2-days (or less) with relevant status

occ:l SEO Guide updates).

rIEch Policy
On: E‘]ge SEO Guitllustomer service (e.g., ability to answer the user’s question with minimal friction).
Toolbox

?ec?m.ccl SEO Guid®igital charisma / branding (e.g., Having users seek you out, because they want to

]E-IE%% c{:q ° do business with you? Do most of your reviews look more like love letters?).
ow ec:rc c,Englnes Work

) scn e . . . . .

Equ er » User experience (e.g., is your experience more convenient / useful / simple?).
KB it Shop . Price.

WebMsdelopment Niche products.

Alskpiice AdSense Guy

Bpg?timi%dverfisl:[end #4: UX & TeChnicql SEO

igital Experience
ontent Marketing
The biggest trend that smart SEO professionals should focus on in 2020 for greater

Interngtionq] Search
Igc&cu:lci gla success is UX - user experience, according to Brock Murray, Co-founder, seoplus+.

KHKSBuilding

Soait Skertin GUU:I'ﬁock opportunities to improve your Google Ads.
i L. e 1 FREEreportanalyses your comro'}'('ms, suggests improvements and gives you an Download Now

infc [ s for adve ADVERTISEMENT
By using this site, you agree to our Privag ‘/M licy.

E Books
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n&ljtlgdes the overall experience from the initial interaction in the SERPs, to the overalll
o ow Us Iondmg page experience, and even the experience after they leave your site (think
od Cc’ . remarketing, drip campaigns, personalization for returning users),” Murray said. “Think

%gbmcrs
TWise

v%\rrf:ssl'r%%on J&dhnical SEO is a key piece of the UX discussion, according to Goode.
ews

g&gﬁ&5oui(§g\%ilg|§@elieve Google will do a lot fo compensate for our site’s own poor technical

4@ foundoﬂons (e.g., canonical corrections, hreflang corrections, etc.), it's going to become
mDarlle A~

about how you can help your users have the best possible experience while truly
pondering what value you can provide to them during their visit. ”

SEO ~ PPC ~ CONTENT SOCIAL ~ NEWS ~
¢

SearchEngie’ | | | o |- Hadzooma iR > Q
ourEglUidErt%rg%’@g good technical best practices from Google’s | \Ne}hoﬂld cfon5|der

%@fccf that SPHEHGEN aPBEiTself”
occ:l SEO Guide

r'(‘_ccy olicy When we talk about technical SEO and UX, you have to talk about site speed and page
On Pa e SEO Guide
Toolb ox speed.

?ec?lmcol SEO Guide

]E-I[%% c{:“ ‘Dan Tuylor SEO Account Director, SALT.agency, noted that Google has reinvigorated

L?V:cr?cgc ngfgcﬁfssmns and focus around site speed, with the new Chrome “slow warning badges”,
arger
§P8 and the speed reports in Google Search Console.

T-Shirt Sho
RiRwsE>"oP

“This for many will reignite conversations with developers and in some cases lead to
Wmdelop"ﬁ&?ems requiring almost complete redesigns of page templates and reengineering of

Askptics Adsensfgqu@ssem are loaded,” Taylor said.

nqlytics -

Blglfzﬂ idver’ﬂs@gng further in the technical realm, Aleyda Solis, International SEO Consultant &

Elglffﬂ Ex erlef@mﬂder Orainti, expects to see a further shift to a more technical SEO ecosystem, fueled
ontent Marke

llgernqhongl Sec}/rc ore JavaScript frameworks usage, PWAs, and a need for SEO automation for bigger
ocla 'S websites.

KHKSBuilding

“This already started since a few years ago but has become far more obvious this year,”
Bocid Seedtin Guide Y Y J Y
Solis said. “In 2020, it will only get bigger with the popularization of |S frameworks, app

A L el L .

ok yre strongly shift to the web due to the benefits of PWASs,

‘omation for bigger sites where machine learning with
T5INg anc a C :i. ]
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XPEnd #5: Mobile SEO

eddi
ollow Us

°2§2 tshn » Surprised to see mobile SEO as an important 2020 trend? Don't be. As Wright put it:

binars
%‘g ‘Almost every prospect coming into our shop has a mobile site that is a mess,” Wright
@IW‘S‘* said. “To survive in 2020, you need to implement 2017 tactics and fix your mobile.”
Advertising on SEJ
An SEO
ews What's that mean?

g&g%ﬁGuide to SEO

{9§ “Build sites for mobile-first, then make them compatible for desktop,” Kindred said. “That

mDarl e A~
SEO~ PPC~ CONTENT  SOCIAL~  NEWS~
a B
TN . o )
%ﬂ]d &ﬂ%ﬁg@bsrr%d@yvneed to take action immediately. You can't wait any longer.

ocal SEO Guide _ | o . ‘
Privacy Policy "All of your online reporting must reflect insights into your mobile performance as @

2 an?

On che SEO @ratity,” Jones said. “Instead of visualizing a person sitting at a desktop computer you
Toolbox

tent ave to realize that most of the fime people will find your website via a mobile device.”
?ec ni?:c:l SEO Bu\{ e PEOP Y

ress [G S
Eoc'c ec,rc oEn%h,Hé'E]WHﬁﬁEO doesn’t stop there. Study the mobile SERPs.
a: scribe
arger
? ghi” Shop “SEOs need to be looking at real, mobile search results, to know what they are up against,
what kind of traffic they can expect, and what kind of optimization will actually be
Wéb@ﬂ-debp”pémcessful at impacting the bottom line,” said Cindy Krum, CEO, MobileMoxie

Alskpiice AdSense Guy

SrlissenFrend #6: Structured Data

igital Experience

ontent Mar ewgknow high-quality content will be important in 2020. However, algorithms still don't

[%tgépcﬂhong ?cry understand context.

KHKSBuilding
So we need to give search engines “hints” to better understand and deliver results, based
Booid Skentin C"‘5’?"5‘3’560r<:her'5 intent, said Jeremy Knauff, CEO, Spartan Media.

wd Lt el L ok

ontent and ads 16 make Jdtain a way that helps search engines to better understand

Jt also how each element relates to other elements on the

By using this site, you agree to our Privacy Policy ites to other pages within the website,” Knauff said.

E Books
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n@n?%é%\fégou want to be understood, found by your customers through any channel

g o~|~ Us and be well-positioned o take advantage of future features from Google and other
oglca% tshn i structured data consumers like Amazon, Facebook, Microsoft, and Al Chatbots, said

Martha van Berkel, CEO, Schema App.

%gbincrs

@lﬁ@me “Done right, structured data becomes your marketing data layer,” van Berkel said. “It will
A

v%\rh%%%on alfdw you to publish your content for any machine/search engine/voice assistant/chatbot
n

‘;ﬁgws with context to provide service to your customers across any surface and at any moment
giéNﬁGm

it frerdierion.

{Qf.s.b-J:L_L:._.mlt"l =
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o e i a
adzooma ¢
oupd . (canigptstrategy, marketing strateqy, product features a oiht

%@fcc? comPR¥fiBESEhe MREEA.
ocal SEO Guide

PB&GCY olicy Also, don't assume that because you marked up all the most common data in early 2019,
On- Pc:ge SEO Guide
Toolbox you are good, said Shelly Fagin, SEO, Highly Searched / Brand Ambassador, SEMrush.

?ECT’II‘IICOI SEO Guide

E’g’jso CL%IES“NeW types of markup are continuously being added or improved upon,” Fagin said. ‘|
ecrc

ngjnes Wor
%: scribe diss expeck‘ro see a lot more manual penalties related to poor implementations of
arger

f - Q

structured data. Don't automatically trust some plugin you've installed to structure your
T- Iihlrt Shop
data correctly.”

FPEbMddelopment

adpies AdsensTrend #7: Entity & Knowledge Graph
érgcft[a dverthptimizaﬁon

igital Experience

ontent Marketin
% search of the future increasingly is about real-world objects, said Bill Slawski,

[%tern tion ]Secrch
ocial media Director of SEO Research, Go Fish Digital.

KHKSBuilding
“Google is finding ways to include entity related information in search results through

Socit Skteiv GTHHSS such as augmentation queries,” Slawski said. “You can optimize entities that your

wh-lt- ol .-L cite ic nhaut hw Aninacthinas o £h as optimizing those for Google’s Knowledge Graph and

personalize content and ads o make

“in Knowledge Panels.”

Jgree 10 our Privacy Policy rd, VP of Search, SearchLab Chicago, local search is the

E Books forefront of entity-based search, so everyone should pay attention to what's happening in
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A Updaies

e

|
ollow Us
odca 15 “Local SEO has been entity-based for years - you've always been able to rank local
obp o businesses even if they don't have a website,” Gifford said. “Google is tfracking real-world
inars
%ﬁ visits already and recently received a patent for using ‘quality visits’ as a ranking signal.”

#NW:se

A v%\rhsn%%on
ew? cornerstone content to definite entities, which Google either recognizes or doesn’t. Writing
g&g%ssoui@g@gm@monﬂcolly close entities helps to better answer user journeys not just through

J.QE better content, but also content that Google can see will be a good result.
mDarlle A~

Bixon Jones, Founder, DH| Ventures, said you need fo tie large amounts of your

SEO ~ PPC ~ CONTENT SOCIAL ~ NEWS ~

a4 L
sea'ChEm_nl 11D, JU 0D DU WUl DT AT I T e U U N R VY e ‘-‘am [ vvﬁu r.!_..n_fflu\.. i Q

'y 'Elwd

%md ﬁwt&(%gv%ﬂmppow@u&‘ro e able to link those concepts together better within the

ocal SEO Guidentent under our control, o the benefit of users and crawlers alike.”
Privacy Policy

%’L E%?(e SEO %ﬁ?your brand or business be seen as an entity? Here’s some advice from Alina Benny,

?ecrf-m.cd SEO SEPL& Content Lead, Nextiva:
E’FBSS ials
ocia OE
ec”c nifiye\Slatokish original industry reports, compile new expert advice, and are among one
ubscribe
%Pupreer of the dominant voices in the market, Google will start seeing you as an entity,” Benny
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